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ABSTRACT

The research of Marketing mix Factors Affecting buying behavior on Consumer goods via online media of in Mueang
District Samut Prakan Province. The objective is to study Marketing mix Factors Affecting buying behavior Consumer goods via
online media of in Mueang District Samut Prakan Province such as Product, Price, Place, Promotion, Personnel, Process and Physical
Evidence. Buying behavior on Consumer goods via online media of in Mueang District, Samut Prakan Province. Consisting of
products that customers prefer to buy Reason for purchase, Who is influential in purchasing products? Purchase process time to buy
products, How to order products order process, Classified by personal factors, including gender, age, status, education level, occupation
and average monthly income. The population used in this research is consumer goods buyers via online media of customers in Mueang
District Samut Prakan Province which the researcher does not know the exact number. The sample group who responded to the
questionnaire 400 peoples. The tool used for data collection was a questionnaire and analyzed the data by using a computer program
to find the frequency, percentage, mean (X) and deviation standard (SD) the research results can be summarized as follows:

The results found that 1) Marketing mix Factors Affecting buying behavior on Consumer goods via online media of in
Mueang District, Samut Prakan Province 400 peoples. Most are female 25 peoples representing 64 %. aged 21-30 years 199 peoples
representing 49.7 % single 257 peoples representing 64.2 % bachelor's degrees 316 peoples representing 79 % working Employees
of private companies 326 peoples representing 81.4 % income per month 20,001-30,000 baht 289 peoples representing 72.2 %

2) Marketing mix Factors Affecting buying behavior on Consumer goods via online media of in Mueang District Samut
Prakan Province. Overall is at the highest level. Considering each side, then that side is the highest level of Product, Place, Price and

Promotion respectively. The other side is high level of Personal, Physical aspect, process side respectively



3) Buying behavior of consumer products - consumers via online media of customers in Mueang District Samut Prakan
Province. The most popular products that customers buy are clothing/apparel Reason for purchase have a reason to buy products from
online media because it is convenient. Influential people in purchasing products are famous people. Time to want to buy products
online depending on their mood. When there is a need to buy and the factors are ready, they make a purchase, especially if it is during
the salary period. Use the channel to purchase products through the Shopee application. The groups of people who can persuade to
buy products from online media are celebrities in society. Whom search for information about the properties/features of the product.
Choose to buy products from online media in each channel with the characteristics of the story. The frequency of purchasing products
from online media is once a month. The average price of buying consumer goods from online media was 200-500 baht per time. Most
The behaviors after purchasing consumer products from online media are changing channels according to promotions.

Keywords: Marketing mix, Buying behavior, Online
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