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Abstract

Aims to study the personality and acceptance factors of the cash-free society of the in
Bangkok population, both men and women, no limitation the type of E-Payment. Gathering data,
quantitative research through sample group interviews will be used to identify factors that
influence technology acceptance and towards the cash-free society. After that we created a
conceptual framework and put to the test in group relationship cross section of 410 working-age
people in the Bangkok area. Questionnaire method of data collection, Inferential statistics as of
frequency, percentage, average and standard deviation. Hypothesis testing used t-test statistics.
One-way variance statistic (One - Way ANOVA)

According to the research results, the working-age population in Bangkok was 314 women,
which 76.6 percent of the population was between 30 and 44 years of age out of 225 people, 54.9
percent of those with a bachelor's degree are 257 people. And, 62.7 percent, 234 private
entrepreneurs. 57.1 percent, with an income of over 35,000 Baht, 180 people accounted for 43.90
percent. The acceptance factor for cash-free technology is very great, with an average of 4.19 and
a standard deviation of 0.94. When considering the adoption of a cash-free society technology in
the Bangkok area, it was found that the expected performance factor was the most average, with
an average of 4.36. The bottom line is the facility factor, with an average of 4.29. The intention
factor is an average of 4.26. And, Usage expectation factor averaged 4.24. The entertainment
motivation factor averages 4.20. The frequency factor is 4.19. The social influence factor has an
average of 4.02. And the risk perception factor is the lowest-average, with an average of 3.93
respectively.

The results of the hypothesis showed that individual factors, including gender, age,
educational level, career and income differences, influenced the acceptance of technology for
cash-free societies in different parts of the population in Bangkok. Effects on the acceptance factor

of technology into a non-cash society did not vary statistically significantly at 0.05 levels.

Keywords: Technology acceptance, Cash-free society, Digital Payment
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