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ABSTRACT

The research on the factors of news perception, brand value, and trust that
affect the decision of consumers in Bangkok to purchase electric cars aims to (1) study
the demographic factors of consumers in the decision-making process to purchase
electric cars in Bangkok, (2) study the factors of news perception that affect the
decision-making process to purchase electric cars of consumers in Bangkok, (3) study
the factors of product value that affect the decision-making process to purchase electric
cars of consumers in Bangkok, (4) study the factors of trust that affect the decision-
making process to purchase electric cars of consumers in Bangkok. The sample group
used in this research is a group of working-age consumers who drive cars in Bangkok,
aged between 21-60 years, totaling 400 people, and data is collected through an online
questionnaire (Google Form) from various electric car user groups. The analysis of this
research data is divided into 2 parts as follows: (1) Descriptive statistics used in the
analysis include frequency, percentage, mean, and standard deviation. (2) Inferential
statistics include t-test statistics and one-way variance analysis (One-way ANOVA), and
if differences are found in the analysis, they will be compared in pairs using the LSD
method. The results of the hypothesis testing found that (1) consumers with different
genders, ages, education levels, and occupations have different decisions to purchase
electric cars of consumers in Bangkok. For income, it does not affect the decision to

purchase electric cars of the population in Bangkok. (2) The factors of news perception



and trust can explain the decision to purchase electric cars of consumers in Bangkok
equal to 41.40 percent. For the variable of product value, it cannot explain the decision
to purchase electric cars of consumers in Bangkok significantly at the 0.05 level.
Keywords: Electric vehicle, News perception, Brand value, Trust
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