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Abstract

The objectives of this study were to 1) the buying decision process for online products
via application of Generation Y group in Sathorn, Bangkok, 2) compare personal factors with the
buying decision process for online products via application of Generation Y group in Sathorn,
Bangkok, 3) compare the online marketing mix factors (6Ps) with the buying decision process for
online products via application of Generation Y group in Sathorn, Bangkok, and 4) compare the
online products buying behavior via application with the buying decision process for online
products via application of Generation Y group in Sathorn, Bangkok. The sample group was 400
people of Generation Y in Sathomn, Bangkok. Data were analyzed by using the frequency,
percentage, mean, and standard deviation and collected data from questionnaires with T-Test,
F-Test (One way ANOVA), if differences are found, by using LSD methods, and Multiple Regression
Analysis.

The study found that Most of the respondents were female. Single status, have a
bachelor's degree or equivalent, work as an employee of a private company, with a monthly
income of 15,000 - 25,000 baht. the online marketing mix factors (6Ps) had the highest-level
overall opinion (X= 4.47). When each aspect, it was found that the aspect has the highest mean
was the online marketing mix factors (6Ps); Place (X= 4.62). the online products buying behavior
via application Most of the Shopee applications are used to shop online. the frequency of
shopping is 1 - 2 times a month, usually between 18.01 - 24.00 hrs. and choose to pay via Mobile
Banking/ QR Prompt Pay. and the buying decision process for online products via application
had the highest-level overall opinion (X'= 4.42). When each aspect, it was found that the aspect
has the highest mean was purchase decision (X= 4.49)

The results of hypothesis testing showed that (1) the Generation Y group in Sathorn,
Bangkok with different genders, statuses, education levels, occupations, and monthly incomes.

had different the buying decision process for online products via application at statistical



significance of 0.05 levels. (2) the online marketing mix factors (6Ps); Product, Price, Promotion,
Privacy, and Personalization had effect the buying decision process for online products via
application of Generation Y group in Sathorn, Bangkok at statistical significance of 0.05 levels,
Place did not had effect. in addition (3) the generation Y group in Sathorn, Bangkok with different
the online products buying behavior via application; application used to buy, type of product
purchased, frequency of purchase, the cost of each purchase, purchase period and payment
method. had different the buying decision process for online products via application at statistical

significance of 0.05 levels.

Keywords: The Buying Decision Process; Online Products; Application
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