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ABSTRACT

The objectives of this study were (1) to study the decision to buy a residence of the
population in Lam Luk Ka District, Pathum Thani Province (2) to study the decision to buy a
residence of the population in Lam Luk Ka District, Pathum Thani Province classified by

demographic factors and marketing mix factors.

The sample of this study consisted of 400 residents in Pathum Thani bought a
residence and those who were deciding to buy a residence. A research instrument for data
collection was a questionnaire, which was divided into two parts : (1) descriptive statistics,
including frequency, percentage, mean and standard deviation (2) Inferential statistics, including
t-test and one-way ANOVA statistics as well as LSD for a pairwise comparison in case that the

differences were found.

The results of the hypothesis test showed that demographic factors such as age,
income, education, and marital status were different. The decision to buy a residence for the
population in Lam Luk Ka District, Pathum Thani Province was different. However, the gender
was different, The decision to buy a residence for the population in Lam Luk Ka District,

Pathum Thani Province was not different.

Marketing mix factors such as products, price, distribution channel, and marketing
promotion were different. The decision to buy a residence for the population in Lam Luk Ka

District, Pathum Thani Province was different.

Keywords: the decision to buy a residence ; marketing mix factors ; Lam Luk Ka District,

Pathum Thani Province.
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