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Abstract

The objectives of this research were to: (1) study the factors influencing work satisfaction of
Generation Y government employees in Bangkok; (2) analyze the relationship between personal
income levels and work satisfaction of Generation Y government employees; (3) propose
recommendations for improving personnel management in government agencies in Bangkok to better
align with the needs of Generation Y. The study population and sample consisted of 430 Generation
Y government employees in Bangkok. Data were collected using a questionnaire. The data analysis
was divided into two parts: (1) descriptive statistics, including frequency, percentage, mean, and
standard deviation; (2) inferential statistics, including t-tests and one-way ANOVA. In cases where
significant differences were found, pairwise comparisons were conducted using the LSD method. The
hypothesis testing revealed that: (1) the work environment, career advancement opportunities,
compensation, and benefits significantly influenced work satisfaction of Generation Y government
employees in the Bangkok Metropolitan Area at the 0.01 significance level; and (2) personal income
had a positive relationship with work satisfaction and significantly influenced work satisfaction of

Generation Y government employees at the 0.01 significance level.
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