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ABSTRACT

The research titled “Marketing Influences Affecting the Intention to Use Al in Work
Among Customs Department Officials” aims to study the marketing influences and technology
readiness index affecting the intention to use artificial intelligence (Al) in the work of Customs
Department officials. The sample group consisted of 370 Customs Department officials,
calculated using Taro Yamane's formula. Questionnaires were distributed to the sample group
using convenience sampling. The research instrument was a questionnaire developed by the
researcher. The statistical method used is multiple regression analysis. The results revealed that
marketing mix factors including physical evidence, as well as the technology readiness index
including discomfort, and insecurity had a statistically significant influence on the intention to

use Al in work among Customs Department officials at the 0.05 level.

Keywords: Marketing Mix Factors, Technology Readiness Index, Intention to Use Al in Work
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Al 1.082E-5 0.020 0.000 1.000 1.000 215.660 0.000%
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Yaduausian 0.088  0.046 0.088 1937 0.053
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J1UUY
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10

2. HANTIATIENAIEITN1T0AneENTAN (Multiple Regression Analysis) Wu3n J69uUs
dasy 91w 3 i NwaseruRdladentd Al lunisvinuvesiisynisnsuganing lagiSediuain

Auiinagian Ae Anuliauigladuinanmalulad Jadeiudawnadeunianenin uagaull

'
aa

Uasadeinediumalulad egraildeddyneadifnisedu 0.05 lnsardudssansanduiusnygu (R)

[

WU 0.560 aunisianusiugluniswensaisesay 31.4 Invaunsa@eudu auniswensailasadl

Y = 0.172 (eruldaviglasuiinannalulad) + 0.132 (Yasedudwnndeunianionin) + 0.114

(rnuliivasasuneinumalulad)

NNEUNTTIAUILITIULH

mnfiatlaseaniliauneladuinanmelulad 1 wie luvasfitedosusy 4 vauansd
Tomafiennuidladonld Al Tumsvhaugesiisunisnsumaning sy 1 0.172 mie mnidiy
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