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ABSTRACT

The objective of this research is: 1) to study the factors affecting consumer decision-making in leasing
religious amulets in the Greater Bangkok area, and 2) to study the relationship between marketing mix factors and consumer
decision-making in leasing religious amulets in the Greater Bangkok area. The sample used in this study consisted of 400
consumers who lease religious amulets in the Greater Bangkok area. The data collection tool used was a questionnaire. The
statistical methods used for data analysis were frequency distribution, percentage, mean, and standard deviation. For

hypothesis testing, Pearson correlation and multiple regression analysis were used.

The research findings showed that the majority of respondents were male, totaling 218 people (54.5%), aged
31-40 years, totaling 156 people (39.0%), had a bachelor's degree, totaling 302 people (75.5%), were employees in private
companies, totaling 168 people (42.0%), and had an income of 30,001-40,000 Baht, totaling 106 people (26.5%). The
marketing mix factors that influenced the decision to lease religious amulets were found to be at the highest level, and the

overall decision to lease religious amulets was also at a high level.

The hypothesis testing revealed that all marketing mix factors had a positive correlation with the consumer
decision to lease religious amulets in the Greater Bangkok area, with statistical significance at the 0.01 level. It was also
found that the product factor had the greatest impact on the decision to lease religious amulets, followed by the personnel
factor, physical environment factor, service process factor, promotional factor, price factor, and the distribution channel
factor, which had the least impact. These factors collectively predicted consumer decision-making in leasing religious

amulets in the Greater Bangkok area with an accuracy of 68.2%, with statistical significance at the 0.05 level.

Keywords : Marketing mix factors, Buying decision, amulets
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