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ABSTRACT

This research study aims to 1) Examine the Brand Equity Factors Influencing Consumers' Purchasing
Decisions for Smart Watch in Bangkok. 2)Investigate the relationship between Brand Equity And Consumers'
Purchasing Decisions for Smart Watch in Bangkok. The sample group for this study consists of 400 consumers
who have purchased or previously purchased a Smart Watch in Bangkok. A questionnaire was used as the data
collection tool. The statistical methods applied for data analysis include frequency distribution, percentage,
mean, and standard deviation. Hypothesis testing was conducted using Pearson’s coefficient correlation and
multiple regression analysis.

The research results indicate that the majority of Consumers Purchasing Smart Watches in Bangkok are
female, with 293 respondents, accounting for 73.2%. Most respondents are between the ages of 31 - 40, making up
79.2%. A total of 331 respondents (82.7%) hold a bachelor’s degree. The majority are private company employees,
totaling 291 respondents (72.7%), and 153 respondents (38.3%) have a monthly income between 20,001 - 25,000 THB.
The overall Influence of Brand Equity on Purchasing Decisions for Smart Watches was at a high level and the
overall Consumers' Purchasing Decisions for Smart Watches in Bangkok was also at a high level.

The hypothesis testing results reveal that all aspects of Brand Equity have a positive relationship with
Consumers' Purchasing Decisions for Smart Watches in Bangkok, with statistical significance at the 0.01
level. Brand loyalty had the greatest effect on Purchasing Decisions, followed by Brand Association, Brand
Association, and Perceived Quality, respectively. These factors collectively predict 80.0% of Consumers'

Purchasing Decisions for Smart Watches in Bangkok, with statistical significance at the 0.05 level.

Keyword: Smart Watch, Brand equity, Decision
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