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ABSTRACT

This quantitative research aimed to (1) study the consumers’ intention to use SPaylLater in
Bangkok, and (2) study technology acceptance factors and planned behavior factors influencing the
consumers’ intention to use SPaylLater in Bangkok. The researcher used an online questionnaire as
a data collection tool. The sample group consisted of 400 consumers who reside or work in
Bangkok. The data were analyzed using descriptive statistics such as frequency, percentage, mean,
and standard deviation, as well as inferential statistics for hypothesis testing, namely multiple
regression analysis. The research results show that subjective norms, perceived behavioral control,
and attitude toward the behavior significantly influenced consumers’ the intention to use

SPayLater in Bangkok.
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