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ABSTRACT
The study of Factors affecting viewing behavior football matches of people in Bangkok football
match watching behavior of people in Bangkok 1) To study the football match watching behavior
of people in Bangkok. 2) To study the motivational factors affecting the interest of people in
Bangkok to watch football matches. The sample group used in the research consisted of 400

people living in Bangkok Analyzed by inferential statistics with Multiple Regression Analysis and

following football matches. They are achievement, entertainment, knowledge, sports interest,



and escape, respectively. and able to explain the fluctuations the performance of personnel of
TMB Bank at 51.10 percent.
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AUANNEST 0.111 0.054 0.113 2.057 0.040*
AU INUUEEIA 0.041 0.057 0.041 0.718 0.473
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