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Abstract

This study aimed to (1) study personal factors affecting the decision to buy
government bonds of working-age people in Rayong Province, (2) study marketing mix
factors affecting the decision to buy government bonds of working-age people in
Rayong Province, and (3) study investment attitudes affecting the decision to buy
government bonds of working-age people in Rayong Province. The instrument used for
data collection was a questionnaire, which was examined by experts and had a
reliability value of 0.980. The sample consisted of 400 people, selected by accidental
sampling. The descriptive statistics used included frequency, percentage, mean,
standard deviation, and inferential statistics, including Pearson's simple correlation
coefficient and multiple regression analysis. The hypothesis testing was performed at
a statistical significance level of 0.05.

The results of the study found that most of the respondents were female, aged
41-50 years, single, had a bachelor's degree, and had an average monthly income of
45,001-60,000 baht. The sample group had the highest level of opinions on marketing
mix factors, investment attitudes, and government bond purchasing decisions of
working-age people in Rayong Province. The results of the hypothesis testing found
that working-age people in Rayong Province with different average monthly incomes
had different decisions to purchase government bonds, with statistical significance at
the 0.05 level. The overall marketing mix and each aspect, including product, price,
distribution channel, and sales promotion, had statistically significant effects on
government bond purchasing decisions of working-age people in Rayong Province at

the 0.05 level. Attitudes towards investment, both overall and each aspect, including



confidence in safety, understanding of products, investment goals, comparison with
other types of investments, and previous investment experience, had statistically
significant effects on government bond purchasing decisions of working-age people in
Rayong Province at the 0.05 level.

Key word: Marketing mix, Investment attitude, Purchase decision, Government bonds.
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