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BUS 6000  wATANITETUNIEIDNYNINTIND 3 (3-0-6)
Techniques for Reading English Business Texts (Ldtunaehin)
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An application of communicative grammar, discourse analysis and functions of
informational structures for planning and teaching appropriate reading techniques in
order to guide students and give them practice in reading comprehensively various

types of advanced business materials, publications, and textbooks.

BUS 6001  n15Ugyan15u 3 (3-0-6)
Financial Accounting (Laitiunaehin)
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A study of basic accounting assumptions especially that relates to the
interrelationship between assets, liabilities and owner’s equities. The subject also
includes the accounting processes from starting of analysis of business transactions,
recording accounting entries, and making of the trial balance, to adjusting entries, and
preparation of financial statement. The subject also includes the study of current and
non-current assets, inventory valuation methods, calculation of cost of goods sold,
calculation of the depreciation and amortization, and other liabilities and owner’s
equities’ transactions. Finally, the subject emphasizes the holistic understanding of

the accounting information for decision makins.
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*RAM 6001  Adu3AANSTSUEMSUTMdInANY 1 (1-1-0)

q

(Knowledge and Morality for Graduate studies)
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A study of theories, principles, learning processes and approaches in creating
knowledge and potentialities of living life with dignity, inculcating values of being
truthful to oneself and public-mindedness towards society and the country, including
abiding by academic and professional integrity, adhering to propriety and respecting
others rights. An emphasis is also placed on the recognition of propriety intellectual
property and the development of the student positive outlooks on the world,
human relations skills and abilities to work with others, based on good governance,

self-reliance, sufficiency economy principles and lifelong learning.
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BUS 6010  LASHZAIEAIIINA 3 (3-0-6)

Business Economics
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Macroeconomics and microeconomics theories are studied and applied to
business situations in order to facilitate decision-making relevant to the domestic and

international marketplaces.

BUS 6011 A1SINNITUATNOANTTUBIANTT 3 (3-0-6)
Management and Organizational Behavior
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The subject emphasizes various concepts that relates to management and
organizational behavior. Those concepts include the management foundation and
roles of management in organization, managing environment and decision making,
strategic management and planning. The subject also studies about the corporation
of the business, international business, ethics and social responsibilities,
organizational environment, human resources management, leadership and
motivation, and the creation of communicative team to achieve organizational
efficiency and effectiveness. Finally, the processes of controlling and following up,
including technology and innovation management, and change management will be

investigated.
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BUS 6012  N159ANISNI56U 3 (3-0-6)
Financial Management
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A study of the corporate financial decision-making process. Subject areas
included are reviews of financial statements and ratio analysis, the concepts of risk
and return, the time value of money, analysis and valuation of bonds and common
stocks, measuring the cost of capital, capital budgeting decisions, capital structure,
dividend policy, risk management, and mergers and acquisitions. The course also
emphasizes the applications of information technology in all phases of the analysis

and decision making.

BUS 6013 N133ANIINITARIN 3 (3-0-6)
Marketing Management
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Advanced study of the rationale for marketing decisions and the application
of managerial functions to the analysis of marketing problems and opportunities;
developing marketing strategies; planning marketing programs, selecting the
appropriate marketing mix; and organizing, implementing, and controlling marketing

efforts.
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BUS 6014  n1sUsyddmiuguinis 3 (3-0-6)
Accounting for Executives
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The course is designed to provide the business executives the fundamentals
and skills of using accounting information for managerial decision making, planning
and control. Topics include financial statement analysis, accounting information
management and reporting, cost concepts and cost accounting methods, cost-
volume-profit analysis, capital budgeting decision, responsibility accounting, and
accounting for profit planning and control, through the use of integrated accounting

and managerial information systems.

BUS 6015 N133ANIINITANTUIIUY 3 (3-0-6)
Operations Management
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A study and analysis of production and operations in manufacturing and
services industries, emphasizing the applications of operations concepts and
quantitative techniques for problems analysis and management decision supports
through the management information system. The topics include production and
operations strategies, locations analysis, plants layout, product and process design,
selection of processes and technologies, project management, logistics and supply
chain  management and inventory control, quality management, services
improvements, human resource in operations management, and maintenance

management.
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BUS 6016  33n135338N14g3n 3 (3-0-6)
Business Research Methodology
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The course focuses on the conduct of research and the use of research
findings for business decisions. Emphasis is placed on the logic and methods of
problem identification, research designs, data collection methods, data analysis and

interpretation. Students are required to design a research project, prepare a written

proposal, collect and analyze data and write a research report.

BUS 7017 N153ANSLBINALNS 3 (3-0-6)
Strategic Management
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A study of theories, concepts, and practices of strategic management that
includes the application frameworks in various contemporary settings. The subject
emphasizes the real world case studies both domestic and international, strategic

management research articles for integrated profound knowledge.
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BUS 7100  n153an1syuuywd 3 (3-0-6)
Managing Human Capital
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A study of philosophy, evolution and functions performed by human resource
management professionals. Topics also include recruitment, job analysis, training
and development, job evaluation, performance appraisals, collective bargaining and
employee health and safety. The course also examines government policies
affecting the labor markets and labor relations.
BUS 7101 mM3dan1smMaUasuuUaTuaznIsRAILIDIANNS 3 (3-0-6)
Management Of Organization Change and Development
AnwuuifAnuadsnislunisdanisnisasuulas Wetewmuiosdnsluanioe
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This course examines various concepts and methods of managing change and
facilitating organization development in today’s complex and turbulent environment.
The design and implementation of organizational development interventions will be
studied, along with their implications for social responsibility leadership, and
organizational learning. Students will experience the practice of organizational
development and managing change through an action research project.
BUS 7102  WAIUINITUUIAALAENYANINNITIANIT 3 (3-0-6)
Development of Management Concepts and Theories
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A study of historical backgrounds and development of classical and
contemporary management concepts and theories. An analysis and synthesis of
these concepts and theories, and abilities to apply then to management situations

under differing environmental contexts and value systems.
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BUS 7103 WALANITINNULAZAIUANDIANTS 3 (3-0-6)
Technique for Planning and Control of Organization
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A study of process of organizational planning and control, techniques used in
organizational planning and control, quality assurance in organization. Furthermore, a
study of development of a database for organizational evaluation, using assessment

results to improve the organization.

BUS 7104  n159AN1589AN13§3naszaulan 3 (3-0-6)
Management in Global Business Organization
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Identification and analysis of management systems in globalization: impacts of
economics, social, political, technological and cultural variables on organization

management systems. Studying concepts of global business management and,

formulating business strategies for global business operations.

BUS 7106  Usuhiudrdgyiagiuuaznsdidnuinienisdnnisesdnis 3 (3-0-6)
Current Issues and Case Study in Organization Management
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A study of current issues and case study in the field of organization
management. Selected readings in current periodicals and publications are chosen
to deal with contemporary problems and issues in organization management.

Independent reports, and discussion are utilized.
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BUS 7107 N1353ANTITINTTENINUEINA 3 (3-0-6)
International Business Management
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A study of the theory of international trade and investment, balance of trade
and balance of payment, international monetary system and financial markets;
culture, politics and laws, international business entry, international business strategy

and operations such as marketing and financial management.

*BUS 7137  nsiludusenaunis 3 (3-0-6)
Entrepreneurship
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Study of the roles and management practices of entrepreneurs,
establishment and forming a business plan, business operation to survive, growth by
defining suitable marketing stragtegies, productions and finances, related business
laws, problem solving and decision making including creativity enhancement for
entrepreneurs to business success using case studies and presentations of business

plans.

*BUS 7138 nsiludusznaunisluuienuaznisadiegsnalg 3 (3-0-6)
Corporate Entrepreneurship and New Business Ventures
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Study concepts and approaches in order to motivate and encourage
employees to invent and create new businesses in their companies, obstacles that

impede creativity and innovation like entrepreneurs, steps of planning and support

for new business successes.
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*BUS 7139 laniannsgsnauasudnngsy 3 (3-0-6)
Business Opportunity and Innovation
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Study the relationships among searching for business opportunities,
innovation process and new business development, opportunities assessment,
business concept development, and operation based on new business plans using

case studies and workshop seminar for the development of new products and

businesses that can be launched to market reality.

*BUS 7140  N139ANT333NIATAUATL 3 (3-0-6)
Managing Family Business Enterprise
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Study the issues, challenges and key issues going on with family business,
relevance and potential conflicts within family and business, advice and care,
learning and career paths of family members, including business successor
inheritance, providing family business an effective management system, property
management, development of new concept to the existing business, and strategic
planning for business expansion and growth using case studies and workshop

seminars.
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*BUS 7141  N159LASICHLAZDINLUUNTLUIUNISHAR 3 (3-0-6)
Analysis and Design of Production Process
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Study of analysis and design of production process including related factors
such as workers, machinery, equipment, raw materials, technology and workplace
environment, advantages and disadvantages of various methods of production,
decision for the selection of suitable production process which is considered as one
of the business strategy, defining standards and comparing them to those of

industrial leaders in terms of quality, cost, and speed, roles of technology on the

improvements for better product features and production processes.

*BUS 7142  nagsiivemsiasqiiulauaznisvenefivasgsnalva 3 (3-0-6)
Strategies for Growth and Expansion of New Business Enterprises
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Analysis of opportunities for growth and expansion of small and medium
enterprises, advantages, disadvantages, and limitation of strategies for various

expansion patterns, analysis of alternatives and effect of various financing decisions

on operations and business financial situations.
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*BUS 7143 n193ANzikazUssiliulasanis 3 (3-0-6)
Project Analysis and Evaluation
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Study the principles and techniques of planning, analysis, and evaluation of
business project's results, project feasibility study, techniques and systems for step-
by-step project management including operational practices on feasibility studies of

actual business projects.

*BUS 7144 Uszihiudndgyludeqtiuieniunsiduguszneunis 3 (3-0-6)

Current Issues in Entrepreneurship
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Study of important issues by lecturing, discussion of case studies to provide
in-dept understanding of being an entrepreneur in the current economic system,
methods for analysis of problems and various forms of important issues in order to

propose alternatives and key issues of those problems.
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BUS 7201 A01U0UNITRULASAAIANITNUY 3 (3-0-6)
Financial Institutions and Financial Markets
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A study of the structure, functions and activities of major types of financial
institutions, financial markets and regulatory agencies. Topics include local and global
factors affecting investment decisions and performance of financial institutions such
as changes in laws and policies of regulatory agencies as well as investment decisions
and behaviors of individuals, institutions, and markets both at the local and global

levels.

BUS 7202  N133ANISN13AMNU 3 (3-0-6)
Investment Management
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A study of various investment alternatives and their valuation . Topics
included are analysis of common stocks, corporate and government bonds,
mortgage-backed securities, options and future contracts .The course also includes
study of the market structure and its participants, as well as alternative
measurements of risk and return on investments, and the theory and practice of

portfolio management.
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BUS 7203 N13IANIINTITRUTENINUTENA 3 (3-0-6)
Multinational Financial Management
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This course is designed to expose the students to the international dimension
of corporate finance .It is aimed at providing a conceptual framework for analysis of
major financial problems of the global company .Topics include :the international
monetary systems, the foreign exchange market, determination of exchange rates,
managing foreign exchange exposure, the foreign direct investment decisions, capital

budgeting and working capital management.

BUS 7204  amnanseynusuazmsdanisaauides 3 (3-0-6)
Derivatives and Corporate Risk Management
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This course examines options, futures, swaps, and other derivative securities
that are pervasive in business and finance. The development of theoretical

foundations and their role in financial engineering and hedging risk.

BUS 7205 Usziaudagylutagiumienisidu 3 (3-0-6)
Current Issues in Finance
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A study of recent theoretical and empirical works in the field of finance.
Selected readings in current periodicals and publications are chosen to deal with

contemporary problems and issues in investment, banking institutions and financial

management. Independent research, reports, and discussion are utilized.
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BUS 7206 nsamuluadamnsunsng 3 (3-0-6)
Real Estate Investment
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The rationale and framework of the real estate investment decision.
Appraisal techniques and investment analysis in both the public and private sectors.
Real estate development: residential and commercial with emphasis on market-
oriented economics decisions. Institutional policy and lending on real estate is
examined.
BUS 7207 AAINTIUNITEU 3 (3-0-6)

Financial Engineering
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This course focuses on the design, development, implementation of
innovative financial instruments and processes, and formulation of creative solutions
to problems in finance. This course will cover derivatives. The objective is to examine

the creative thinking in finance and problem solving processes. The course includes

advanced trading strategies and risk management.

BUS 7208 ﬂ"li'J'NLLNuLLaZ‘;ﬂ']'iaLﬂ’i']%ﬁ‘i/l']\iﬂ’]’il:ﬁu 3 (3-0-6)
Financial Planning and Analysis
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Study of financial planning and analyzing using computer modeling to better
develop the ability to integrate the computer utilization with financial planning issues

as well as identification, analysis and discovery solutions of financial problems.
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BUS 7301 woRnssuFUIlnA 3 (3-0-6)
Consumer Behavior
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To study the characteristics, behavior and buying process of buyer in
consumer market and business market, factors that influence buyer behavior and
decision-making.  Application of consumer behavior knowledge to develop

appropriate marketing strategies.

BUS 7302 ANSIANISHANN UIALAZITIAN 3 (3-0-6)
Product and Price Management
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To study product and price policy and , new-product development process,
product life cycle strategies, product lines policy, product positioning, brands and
packaging, strategic as well as tactical aspects of pricing decisions using qualitative

and quantitative analysis, pricing structure through time, across a product line and

over customer segments.

BUS 7304 ms?iamimsmmmL%euusmms 3 (3-0-6)
Integrated Marketing Communications
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This course deals with the concept ,principle of integrated marketing
communications ( IMC) , the marketing communication model, the marketing
communication process, IMC strategies , the tools of IMC and media mix, IMC
planning , evaluation and controlling of IMC and campaign effectiveness, trend and

IMC development
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BUS 7305 Usziaudragylutagiumnenisaana 3 (3-0-6)
Seminar in Current Issues in Marketing
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To study of recent theoretical and empirical works in the field of marketing
to apply with analyzing current issues in marketing, selected readings in current
periodicals and publications are chosen to deal with contemporary problems and

issues in marketing. Independent research, reports, and discussion are utilized to

enhancing the student’ solving problem skill.

BUS 7306 N15338N15AAN 3 (3-0-6)
Marketing Research
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This course is designed to provide students an appreciation of the nature and
the scope of marketing research and the research techniques. The goal of the course
is to equip students with skills to conduct research and to effectively use marketing
research information. The first part of the course considers the acquisition of data;
research designs, sampling procedures, and questionnaire designs. The second part of
the course introduces students to univariate and multivariate data analysis
techniques, how to use software for data processing. Marketing research results are

applied to solve marketing problems.
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BUS 7307 N15AA1NTENINNUSENA 3 (3-0-6)
International Marketing
ANYIAINITTANITNITNAIATENINUTENALAZNITTINNGUUTENA NITIATIAANTIY
WINFDUVBINAINLANLALAMANYAIYBINATN BIANITTENINUTEINA NeFAnsuEUSInaly
panalan wmslunsimuanagnéiiensutsduszninsUssma msdenaaadinangly
paralan snsdndunisuaznagnsiiierifmaradmmnelundazsema n19219uKL
fUUTraunInaInsEMIUsEmA  N13AUANNNTALTILIIUNINTAAIATENINAUTENA
The study of international marketing management and coordination, focusing
on the principles of strategic planning for international competition, implementation
and approaches to the target markets.  Topics include the global marketing
environment and its characteristics. Market analysis and targeting, marketing mix

planning and control of international marketing operations.

BUS 7308 N13YILLALNITIANITNITVY 3 (3-0-6)
Professional Selling and Sales Management
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To study professional selling technique ,selling process and analysis of sales
management practices under various selling approaches, sale management function
as sale organization, recruitment ,selection ,training and motivating sale force. An
analysis of marketing and competitive situations. Formulation of appropriate sales
strategies and effective implementation for the attainment of competitive advantage.
BUS 7309 ﬂ"liﬁla’]ﬂﬂ’]\‘lﬂi\‘lLLﬁ%ﬂﬁiﬂaﬂﬂatgﬂ%iaﬁﬂé 3 (3-0-6)

Direct and Electronics Marketing
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To study the important concept, type, categories and direct marketing
strategies in both consumer and business market, strategic planning of direct
marketing ,event marketing, concept and electronics marketing method , information

technology in electronics marketing planning and managins.
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*BUS 7310 nseandmsudusEnaunsyalvsl 3 (3-0-6)
Marketing for Modern Entrepreneurs
AnwINagnsn1aN1InaInd msugusenaun1sTuIaEnkarILIANa1elun1sane
maatIMINERAE NS NEIA LA SATUNIS LYY ALAsasialun1sTanIIV NN TS

9gag19911n e limungdulenianisnsnainidsuwdasly waznssnwauaiuise

v a

N1991UN15AAIA NN 1IENTRYITUN JUKRSe TngldnsalAnyiuazn1sdariupun1TAaIn
dmsunansdaeiuarnisuinislugsnaes

Study marketing strategy for small and medium sized 51ntrepreneurs in
order to penetrate targeting markets and maintaining competitiveness, agility to
manage limited resources to properly suit the changing market opportunity and to
maintain marketing capability under the condition of intensed competition using case

studies and marketing plan for products and services of real businesses.
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Corporate Financial Reporting and Analysis
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A study of financial reporting standards (for example, international financial
reporting standards or IFRS) relating to the preparation and presentation of financial
reports. The course analyzes various reports including auditors’ reports, annual

reports and other relevant organizational information to assist users with various

economic decisions.

BUS 7402 N1SURYANENITINUNULAZATUAN 3(3-0-6)
Accounting for Planning and Control
= ad 9 v v oA qv g A4 A o w
Anw1isnisuarUssendlddeyantanistndineldidunseeodAglunisauny
LazAIUAY WeN1sAIUALluAIuYRINISATLNY Auning nildunazdiuvondives meld
A0UN1TAINNGINIMUANAISTY FITINTIIBIU WaglATIEtoyan1en1sUad N1351891U

Jaymuazulovte Tnouiuludiuinineatoafunsnnukulazn15AUANN YT unumdy

= o I

‘ﬁug’]uLLa3?1’3WN%JUaﬂ“UGUsU?N%IIé’Wu’JEJﬂ’]iE:I']EJﬁQJ/%GNLﬂEJ’JGUGQﬂ‘Uﬂi%‘U’J‘Uﬂ’]i’J’NLLN‘ULLﬁ%ﬂWi
AuATanualueIFnTg

The course is designed to enhance students’ knowledge about methods and
ability to apply accounting information as essential element for managerial planning
and control under different business situations. This includes the operation of assets,
liabilities, and equity as well as the reporting and analysis of accounting information
and policy. Substantial emphasis is placed on the basic roles and responsibilities of

the controller regarding the whole organizational planning and control process.




53

BUS 7403 n1sU¥n18aIns 3(3-0-6)
Tax Accounting
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A study of the roles and importance of a tax plan on operating aa business,
corporate income tax planning, value-added tax, specific business tax, and double
tax convention; including a study of problems related to taxes and effects on

financial status of business due to tax policy uses.

BUS 7404 UsziaudAgyTulagiumenstydnisiiu 3(3-0-6)
Current Issues in Financial Accounting
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A study of recent theoretical and empirical works in the field of financial
accounting. Selected readings in current periodicals and publications are chosen to

deal with contemporary problems and issues in financial accounting. Independent

research, reports, and discussion are utilized.

BUS 7405 nstiyBianisdanisanudes 3(3-0-6)
Accounting for Risk Management
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Meaning, structures, types of risk, and risk management. Concepts and
recognition of transaction. Hedge instrument for preventing risk. Presentation

measurement and disclosure of risks, and risk management.
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Managing Human Capital
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A study of philosophy, evolution and functions performed by human resource
management professionals. Topics also include recruitment, job analysis, training
and development, job evaluation, performance appraisals, collective bargaining and
employee health and safety. The course also examines government policies
affecting the labor markets and labor relations.
BUS 7101  n1sdannsn1sidsuudaduaznsnmunadnis 3 (3-0-6)
Management Of Organization Change and Development
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This course examines various concepts and methods of managing change and
facilitating organization development in today’s complex and turbulent environment.
The design and implementation of organizational development interventions will be
studied, along with their implications for social responsibility leadership, and
organizational learning. Students will experience the practice of organizational
development and managing change through an action research project.
BUS 7107 N139AN13535NTENINUTEINA 3 (3-0-6)
International Business Management
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A study of the theory of international trade and investment, balance of trade
and balance of payment, international monetary system and financial markets;
culture, politics and laws, international business entry, international business strategy

and operations such as marketing and financial management.
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BUS 7202  n133AN1SN1ISaNNU 3 (3-0-6)
Investment Management
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A study of various investment alternatives and their valuation . Topics
included are analysis of common stocks, corporate and government bonds,
mortgage-backed securities, options and future contracts .The course also includes
study of the market structure and its participants, as well as alternative

measurements of risk and return on investments, and the theory and practice of

portfolio management.

BUS 7304 ms?iamimsmmmL%wusmms 3 (3-0-6)
Integrated Marketing Communications
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This course deals with the concept ,principle of integrated marketing
communications ( IMC) , the marketing communication model, the marketing
communication process, IMC strategies , the tools of IMC and media mix, IMC
planning , evaluation and controlling of IMC and campaign effectiveness, trend and

IMC development.
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BUS 7501 UsLAURLABNIIAILTANIIgSNY 3 (3-0-6)
Special Topic in Business Management
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This course mainly explores and analyses in-depth on the special topic in
business management concern crucial to current management situation, which are
directly relevant to the today’s sustainable competitive advantage. The delivery

mode consists of lecture, case analysis, and independent study.

BUS 7502 UsTLAURLABNIIAIUNITRUGSNY 3 (3-0-6)
Special Topic in Business Finance
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A study of recent theoretical and empirical works in the field of finance.
Selected readings in current periodicals and publications are chosen to deal with
contemporary problems and issues in business finance. Independent research, report,

and discussion are utilized.

BUS 7503 Uizlﬁuﬁmwwwﬁmmmmm 3 (3-0-6)
Special Topic in Marketing
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This course is designed to systemically study the advanced conceptual
frameworks in marketing discipline and also to analyze the application of advanced
marketing concept of formulate and implement the marketing program consistent

with specific business rival environment.
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*BUS 7504 UsLAURLABNIIAILUNISITEN19g5ha 3 (3-0-6)
Special Topic in Business Research
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This course covers various topics in cluding the essentire of business research,
its concepts and principles,research process and methodology, research design,
reseach project proposal write up, data collection and analysis, a proper reseach
conclusion report , and a vital aspect of reseach presentation to ensure the research
findings into real business practices.
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The course objective is to solve business problems, utilizing the principles
learned in earlier courses.
BUS 7096  A13AUATIDETS 3 (3-0-6)
Independent Study
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Project selected by student in consultation with assigned instructor. The
purpose in to permit the student to survey the literature and to conduct research in
a specialized area of interest.

BUS 7097  n13eaulszuandnu; 0 (0-0-0)
Comprehensive Examination
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Student is required to take a comprehensive examination after completing

course works according to the curriculum.




