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3.1.6 AN@SUNETIEIN
w3 USUugIy
BUS 6000  wmATANITETUNIEIDNGENINGINT (3) (3-0-6)
Techniques for Reading English Business Texts (ladtdunaehin)
Anwmdnnseruiionnuiile wadaniseiusismsiniumanegluniseiuenans

[ a

Aertestugine Tagldndnnisiiasginisioinsaldeans ndnanuduiusniediu
AumnesallesuUing 9 Aieuandenuminemsivnsnuyinsgsia naenau
Aw3an Infn wagiiruniiaonunsneglunwszdusing o

An application of communicative grammar, discourse analysis and functions of
informational structures for planning and teaching appropriate reading techniques in

order to guide students and give them practice in reading comprehensively various

types of advanced business materials, publications, and textbooks.

*BUS 6002  1ATHFAIENIFING (3) (3-0-6)
Business Economics
AnwuwAaLaznguiniuassgmaniganiauazunaaiiolfiinaudilaly
anmIndenmaAsugiatiflesdnsgsiasiliue
To study micro and macroeconomic concepts and theories, essential for
understanding the economic atmosphere within which business organizations

operate.

nunIUaRuUudinAne
RAM 6001  Adu3ARsTsudmulndinAne 1 (1-1-0)
(Knowledge and Morality for Graduate Studies)

AnwIngeg) nann1s NsEUINNT kazkuIn1slunsaienus wasdneninlunis
fsaiinegradidninivasnudunyed Saudednddenuesdiindrinarsnang Jdiiini
lun1sguasuiinveusiodeny uazUsenay1d IiauaswaeIvdndvinis andnaiy
gndes Lanswansvesfdu liazilianiwddunadyyvessdu nasnsunisuedlanluudd
fayweduiug iauswdugdu Tnglindnsssunivia famnuies Tagdandniasugia
welfies uaznsuasANiegsreilos

A study of theories, principles, learning processes and approaches in creating
knowledge and potentialities of living life with dignity, inculcating values of being

truthful to oneself and public-mindedness towards society and the country, including
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abiding by academic and professional integrity, adhering to propriety and respecting
others rights. An emphasis is also placed on the recognition of propriety intellectual
property and the development of the student positive outlooks on the world,
human relations skills and abilities to work with others, based on good governance,

self-reliance, sufficiency economy principles and lifelong learning.

NUINIVIVIAUUNY
BUS 6011 A13IANTITUASNOANTTNBIANTS 3 (3-0-6)
Management and Organizational Behavior
Anwrdandnnisdanisuasnginssuesdnis deUsznaufienuifaiugiunig
AN5IANNT MTIN19NI5TANTS Jadauandeunien1sannis wuanen1sinaula n15IeuNy

a [ |

LALNITIANITTINAELNS ﬂﬁ@ﬁ”nﬁumi%’@@?qqim] N5IANITILNINNUTEINA 385TTUUAY
AN URATURDAIAL N159AN1TIANITIMNNzauiUTadawIndan N15IANITNSNEINS
uywd Az n3gela nsadisiiunisdears afrenudnla WeliiAanasuiil
UsedndnmuarUsedndua nseuny fanunan1suiinu nsdanisaumaluladuay
U’q‘ljﬁmiiﬂﬂ’ﬁ%féﬂLLﬁ%ﬂ’]i"ﬁlﬂﬂ’ﬁﬂ’ﬂuLU?WIEINLL‘U@Q

The subject emphasizes various concepts that relates to management and
organizational behavior. Those concepts include the management foundation and
roles of management in organization, managing environment and decision making,
strategic management and planning. The subject also studies about the corporation
of the business, international business, ethics and social responsibilities,
organizational environment, human resources management, leadership and
motivation, and the creation of communicative team to achieve organizational
efficiency and effectiveness. Finally, the processes of controlling and following up,
including technology and innovation management, and change management will be

investigated.

BUS 6012  n159AN1SN158Y 3 (3-0-6)
Financial Management
An¥INTzUIUNITNITRAFUTINIINTRY TALIUNTITIATIEIAIUNISEY WUIRIUAR
Y939 H LA SNIHARB UMY YaA1vesiununal nsUsTIduyadusTRsuAY
viuansfy nsAuamduuveaiunu nsdadulaluiessuaiu Tnssarafuyuuay

WeveRudura Msianisanudes waegnssiufansiaedissuvasaumenUssendls
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A study of the corporate financial decision-making process. Subject areas
included are reviews of financial statements and ratio analysis, the concepts of risk
and return, the time value of money, analysis and valuation of bonds and common
stocks, measuring the cost of capital, capital budgeting decisions, capital structure,
dividend policy, risk management, and mergers and acquisitions. The course also
emphasizes the applications of information technology in all phases of the analysis

and decision making.

**BUS 6013  N159ANISNITAATA 3 (3-0-6)
Marketing Management
AnwuuiAnsn1sianisniseatnatelud nsiesieian wiindeunazlenia
namsnaalugARIva nsidilanudensveuilnaludedn nsasenuAnIIEUA
LaTAMAIANAT NSHUSEIUAAIN N1SAMUANAUNANUNMUERAZNTINANUINER U9
N1IWAIINAENTAIUYTTAUNIINITAAIALALNTEUIUNITLUNITIIHHUNNNITAAIA LAY
NALNATUANUARESNATIALaZINALUlaENIINITRaA
Study of the modern marketing concept, environmental analysis and
marketing opportunities in digital era. Understanding the customer insight through
which creating brand equity and customer equity and identify the segmentation,

target marketing and product positioning. Developing marketing mix strategies and

the process of the marketing plan which creativity and marketing technology.

**BUS 6015  N159AN1INTSANTUY 3 (3-0-6)
Operations Management

Anwwagieminerunsiiiunuresssilugaamnssunsandufuagns
U313 Batunsdszgndliunanvesnisdniunuiasinadadaliaienisinauls
UseNaumey M3MruanagnsnIsAbiudIl N1580NLUUNARANI NTRNKUUNTLUIUNT
nAnwaznAlulad nM1edilsen nMinsziiadife MIeenLUUTEULIIN NT0BNLUY
SEUUU MITAN1slasents msdansladainduazlgauniu NMTIUHUNISHER N133ANTS
AUAIAIAGT NITIANITAMNIN kaENITIANITTRUUIT

A study and analysis of operations in manufacturing and services industries,
emphasizing the applications of operations concepts and quantitative techniques for
decision making. The topics include operations strategies, product design, process

and technology design, plant layout, location analysis, work system design, project
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management, logistics and supply chain management, inventory management,

quality management, and maintenance management.

BUS 6016  25n13398M1933Ma 3 (3-0-6)
Business Research Methodology

v A

ANw10938N15ANTUNITITENNEIAY MsiduanudrAgiivgna wazisnslu
N130NUULNUATY Tudtusnistuundm N385 19N AFIU N13ANUALATITINTITY
nsmuTdeys Minsgideya n1sTeauNa Geasinaussandlludegsia el
N1598NWUULATINITITEY NSHSEL NMTTYUTIBNU LAz auaNayidy

The course focuses on the conduct of research and the use of research
findings for business decisions. Emphasis is placed on the logic and methods of
problem identification, research designs, data collection methods, data analysis and

interpretation. Students are required to design a research project, prepare a written

proposal, collect and analyze data and write a research report.

*BUS 6017  n15Usy¥dmiun1suinis 3 (3-0-6)
Accounting for Management
ﬁﬂ‘tﬂLﬁ'EJ’JﬁUMéjﬂﬂ’]iLLaSﬁMW%aQ%@MvaV]WQﬁm%IUQUﬂ’]ilﬁu%aﬂﬁﬁ]mﬁ NTILATIEN
FIUENINMTRULAENANIANTUNWYDIAINT nannsuazmalialddoyanuyuuazUayali
Unaldumnausy mMaruay wasmslinzsiiiensindulavesiuims
A study of principle and initiation of accounting information presented in
corporate financial statement, analysis of corporate’s financial position and
performance, principle and techniques for implementation of cost and quantitative

information in planning, control and analysis for management’s decision making.

BUS 7017  n159an1ssenagns 3 (3-0-6)
Strategic Management
Anwfamged 18NS LWIAUAA YBINITINNITTINAENS N15UTLUUYTR S99
N13AIVANLALUTEIUNE VOUUAYBIYIATOUANAINITANYINTBUTBINITUEYNALENaENS
Tuusuniifinumnenanwansuaziausads nsanwluivididunsldnsddne
nanelulszimanaziaszma unauddedsufoinnsnagninazdsusouaiinng

YIUINTOIAANUINIAIUNITIANTSITINAYNSRENENTY
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A study of theories, concepts, and practices of strategic management that
includes the application frameworks in various contemporary settings. The subject
emphasizes the real world case studies both domestic and international, strategic

management research articles for integrated profound knowledge.

NENIVINITIANTS
**BUS 7100  N159ANSUUYLE 3 (3-0-6)
(Human Capital Management)

AnwuuAnuarisnisdnnisuaywd ITauins uagntiisng q vesnisuInig
NINYINTUYBIIUBIANIT NITIMNUTATIIIAIAY NITIATIEINIY NITATINIRALARLEDN
UAAINT NSHNaUTURazNITHALT Useliunansuunnu n153ngaA1nouLny n159nn1s
AUATAINLAZANLUADANEYRINTNIY AABAIUNAENSIUNITATIMETBIAN YUl U VBY
SSUNafiiNaNTENUANAALII LA LTI UdITE

Study concepts and approaches in Human Capital Management, evolution
and functions performed by human resource management professionals.Topics also
include HR planning, job analysis, recruitment and selection, training and
development, job evaluation, performance appraisals, compensation, collective
bargaining and employee health and safety. The course also examines government

policies affecting the labor markets and labor relations.

*BUS 7108  n1sllasnziigsiatilonnsdanis 3 (3-0-6)
(Business Analytics for Management)

Anwnmsinvaansidnsiesendeyalunisdndulavesuims nefnwinisi
foyauarnsinredluldiflevssens wernsal waziflonisdaduloniegsie luindgiGen
sglaimuimufnuaznisfndasiziegiadussuunazdreliaunsodndulanisgsiavy
fuguesdoya

The course offers an overview of various uses of analytics in managerial
decision. You will learn how data and analytics may be usefully employed in
specific areas of business to describe, predict, and inform business decisions. This

course will help you develop an analytic mindset and make decisions based on

data.
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*BUS 7109  msdamsiitewaiunanudsiudmiugsia 3 (3-0-6)
(Management for Sustainable Development in
Business)
Anwundedunsiauienudidu fonnsuaseghe daunden uasdam
msthunAadananulflunmsianmaifiewaunanudidudmiugsia Jeldun vssdniuia
93597105553R MIdamsarmdsaaznnzingn Msdansauseldesdviugsia ns

a Y 6

dnn1stgauniu winnssudmsugIna M1IIANITANAINAITIIUSNITHALAMATNNER U]
mMsdansaanden mufdRdeussnuegindusssnaziansmdnsuysevy woTaAn
mMsUspiiuanudsBudmiugina

A study of the concept of sustainable development such as economics,
environment, and society. Apply these concepts to management for sustainable
development in business. These concepts consist of Corporate Governance, Business
Ethics, Risk and Crisis Management, Continuity Management for Business, Supply
Chain Management, Business Innovation, Service Quality and Product Management,

Environmental Management, Fair treatment of labor and respect for human rights.

The course also study sustainability assessments for business.

*BUS 7110  amegingalusl 3 (3-0-6)

(Leadership in a New Era)

lugpvesnisildsundaamanalulad waznansenuanfdnanalvinnig

WavuwUasvesdiny wuifiauasnisustuseaulan diundsunuimsaznndnuuglnives

A funivseansraaunsaasiawsstuniala gelanaglvgunaduayugaulnussg

' [
aa 011919/0 I a Y

Wrannneddisuduld Juwvarliadianinuindsuidsliyaainslussinsussguadisa

&

Tudwndl fi3euagld@nmdsnisiimainuaeuuijin fud inclusive leadership &
MNAREIUUY agile unumvesihlussAnsiiuda wazfegrsvasiinilnnisy

In the new era of technological change and digital disruption creating modern
society, mindsets, and global competition lead to new roles and qualities of
leadership. High-impact leaders inspire, motivate, and empower others toward a
common goal. They create and facilitate the conditions for people to thrive. This
course will introduce various leadership themes from inclusive leadership to agile
leadership principles, leadership role in organizational excellence, and examples of

business leaders who are distinguished for their leadership.
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*BUS 7111 Tan1an193sna Lasn1sa31aunugsne 3 (3-0-6)
(Business Opportunity and Business Plan
Formulating)

AnwiAgafunmsinsgian mundeumieging iedumlonianisgsia ns
fiassAalnl msUszifiulonanisgsfa waznsilounsugsia e Avuauuamislunis
ALEUIUYBININT

The study of the analysis of business environment to explore business
opportunities; development of new business venture; business opportunity
assessment; and a business plan formulation to establish guidelines for business

operation.

*BUS 7112 nﬂiﬁ'ﬂnﬁitﬁaa%’wﬁqiﬁa 3 (3-0-6)
(Management for Business Venture)
AnwuAeafunisiiedesdiontanisdnnisunld Wemisnisuagnszuiunisaing
53509 MR IATIEIMLONIANITATINGIND NTINKNULAZNITUINITNITAMUEIMTUNIS

a¥1sg3fa MTlATIEAAEss LaguuIMeIEE Y Wielianunsalinsiulndg
panle tnuA1afaunuuarULuUNTHALIGIAa n1sasieiinau nagnsvanganiunis
wistuluan mwndeniifinisiudsunlasegnasaiian waznsdendadedivinlvaiunse
wisduluseozen Snvansdidugsfonielivdntdessauuasvdnssanaviavesnadu
HUsENaUNTS

The study of the usage of management tools in finding methods and
processes for establishing a new business venture. By developing and analyzing
business opportunities, project planning and investment planning for new business,
risk analysis and guidelines on finding investment partners to be able to grow and
enter into the market. Taking into account planning and business development
models team building, appropriate strategy to compete in an ever-changing business
environment, selection of factors that enable long-term competitiveness as well as

business ethics and good governance for entrepreneurship.
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*BUS 7113 m3dannsn1siuasunuas uasauAnas1eassd 3 (3-0-6)
(Managing Change and Creativity)

MnuswEnduTInanLndeuanglukazneuen sensfosinEIALE Ty
nsuteturumuAnadvEsIRkarMsas TNy waracifoanssuiisel vesinsiin
auannsalunsiasazusud Tulnd fidounsldfnvidansouuuiAnuesainudn
a¥19a33¢6 u¥anssu waznisdsuwdasnieluesdng sauludedsnisvninizaiiudn
a¥assn nsadanndenlfiderenisadeuianssy uardimsdansnisidsuulas
A199) TueIANs

With forces in the external and internal environments, organization must stay
competitive through creativity and innovation and remain capable to evolve through
its culture. This course explores the concepts of creativity, innovation, and change
within organization. You will learn how to foster creativity and facilitate innovation. In
addition, this course will also introduce you to various change initiatives and
interventions.
*BUS 7114  n1sian1sgsnaseaulan 3 (3-0-6)

(Management in Global Business)

AnwILaIATIERsTUUNTIANITgIRluanIsInaeusEaUlan Ingssynanseny
SuAnntladeneuenifidensuimsgsia iwu ngnAninisdlaniidfy aauandLay
AUNURIUYDINTILATHFN AIUNAINTAIEATUIAIUTITH D Lﬁ@ﬁﬁﬁ‘iﬂgﬂﬂiaUﬂﬁjmﬁﬂ
Fssssulunsigsiaseaulan ’5{51'51LLaﬂLU‘SauﬁugmLLazmi‘f]aﬁumwmgm T RIS
LATYBININITAINUTENINUITENA N1TATUKALIINAINIT N15TANITTRIUSTITUTINYA
mazi{ﬁﬂLLazmiU‘%miﬁmmmEf[,éfm5U§ﬂ’aqm“umaaﬁmiizﬁﬂaﬂ mia’]maqwﬁ‘ﬁﬁ 9
3¥119UTEIA Lazdnuun1sassaulilisunienisiustulussAuyszing sz uy
foyariiensuimsgsiaseiulanneldmududeuvesaniunisaliazaninuindendising
\WasuuUateg193Insa

Study and analyze the business management system under the global
environment by identifying impacts of external factors on the global business
management, ie. main regulations of world trade, economic differentiation and
fluctuation, cultural variety, etc. This course also includes ethics in global business,
fundamental concept of exchange rates and risk management, international
syndicate loan and capital market, business merging and acquisition, cross cultural
management, leadership and team management within global business practices,

formulating global business strategy and international competition advantage
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models, as well as ¢lobal business management information system under

complexity and the rapid change of global business environment.

*BUS 7115 Usuimiudrdgyludagiuuaznsdifnwmisnisdnnis 3 (3-0-6)
(Current Issues and Case Study in Management)
AnwivsziiuddglagiunasnsdifineInianisdnnis eruunaunieignig
unAide uaznsdAnwiiisadestunisianis nukeiinisduniiseyana waznis
RIATERE
A study of current issues and case study in the field of management. Readings

article paper, research paper, and case study about management. Including

independent reports, and discussion are utilized.

BUS 7137  nswlufusznaunis 3 (3-0-6)
(Entrepreneurship)

Anwunuuarn1sdantsniaUfoavesusznounisgsia nsdnsauagnsdavin
LugIRa Msadugsialiegsen wavlasgAulamen1sMNuANAENENINITRAIA N3
wAn uazmsduiviangan nuanegsiafiieades mauityminaznsdndule TR THRY
iduaiunnuAnaivassdveusznounaifienuduiavesssia tngldnsddnw uay
NM3ULAUBLNUTIAR

Study of the roles and management practices of entrepreneurs,
establishment and forming a business plan, business operation to survive, growth by
defining suitable marketing strategies, productions and finances, related business
laws, problem solving and decision making including creativity enhancement for
entrepreneurs to business success using case studies and presentations of business

plans.
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NRUILINTRU
BUS 7202 N15IANITNITALYY 3 (3-0-6)
(Investment Management)

= A

AnwinmaufenuazUsziliuyarivasnisamuluniadensi 9 lagiduinsinge
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' (%
v Y] [ [ = v

vuandly WusUnssgurawasienyu nanniwdniivanyseiu FynTorearmii uonani
g9590N15AN¥ILATIE519UDIN1TRANANTTLIY ﬂ?ﬁﬂi%Lﬁ‘UNamaULLV]‘IJLL@%ﬂ’NiJL?iEN’iﬂﬂﬂ’]'ﬁ
AU MaufkaviuIluRlun1sdnnisngudunsndamu

A study of various investment alternatives and their valuation .Topics
included are analysis of common stocks, corporate and government bonds,
mortgage-backed securities, options and future contracts .The course also includes
study of the market structure and its participants, as well as alternative

measurements of risk and return on investments, and the theory and practice of

portfolio management.

BUS 7203  N199ANNSNISRUIENINNUTENA 3 (3-0-6)
(Multinational Financial Management)

AN¥IN15TANIINITRUTENINUTEINA  TAgANEILUIAMNARRTY dieldlunis
Anzitymnistuseninaseng Susiliufesruunisiuseninnssme satauanUasy
Funs Yadedifinansenudednsuwanudsy msdnnsanudssdesnndasuanideu
N3amUTENINUTENA samﬁgﬂmﬁmmn?wqumguﬁﬂu

This course is designed to expose the students to the international dimension
of corporate finance .It is aimed at providing a conceptual framework for analysis of
major financial problems of the global company .Topics include : the international
monetary systems, the foreign exchange market, determination of exchange rates,
managing foreign exchange exposure, the foreign direct investment decisions, capital

budgeting and working capital management.
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BUS 7204  msianseynusuaznisdinnisauides 3 (3-0-6)
(Derivatives and Corporate Risk Management)
ANNITUINITUAE VO B YRIn TN ToYINUSYTAR1S 9 SHuTRUNUIRAE VT Tives
nsrenseyiusiiy 1 lumensdusaisnninsaseyiusinlflunistestueiuides
This course examines options, futures, swaps, and other derivative securities
that are pervasive in business and finance. The development of theoretical

foundations and their role in financial engineering and hedging risk.

BUS 7205  UszhudAglulagtumensidu 3 (3-0-6)
(Current Issues in Finance)
Anwnuszinudragnienisdulagldnisussersuaznisedusiensdlinw SPTRR
yhmsfuaieyaeaifielidlalulssiudamdagiumenistuiiofiuyuinuglunis
uiledymiAedestuasedfynianisiu
A study of recent theoretical and empirical works in the field of finance.
Selected readings in current periodicals and publications are chosen to deal with
contemporary problems and issues in investment, banking institutions and financial

management. Independent research, reports, and discussion are utilized.

BUS 7206 nsamuluadansuning 3 (3-0-6)
(Real Estate Investment)
ﬂﬂ‘t‘ﬂﬂ/]i]‘i%{]LLﬁu“UEJ‘U‘U’]EJGUEJ\‘iﬁiﬂQEJaQV’ﬁSJVﬁWEJ LLW@QLQUVI‘L!G]’N i mwgmsawu
LNUNITISY WIﬂ‘L!ﬂﬂ’]iGl@ﬁUI"\]lUIﬂNﬂ']iVlQﬂ?ﬂi%LLa CEDNYU ﬂﬁiWWU’]@ﬁﬂﬁ’]iMWin ﬁx‘i
agmﬂmmsmswm% LWEJ‘L!’]VL‘U%’JEJIUﬂW‘iG]C”Iﬁ‘lﬂQLﬂEJ’JﬂUﬂ’]Sﬁ\W‘]uiuaﬁ\ﬁMﬁJ‘VﬁWEJ
The rationale and framework of the real estate investment decision.
Appraisal techniques and investment analysis in both the public and private sectors.
Real estate development: residential and commercial with emphasis on market-

oriented economics decisions. Institutional policy and lending on real estate is

examined.
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BUS 7207 2ANTIUNTRUY 3 (3-0-6)
(Financial Engineering)
PONWUU WU WIRNTIUNNNITRULAZIUIUNTT Wiour i lUUAUR wazn1shnAu

kI lunsuAdmInIuNITRY TINAENYERYILS TnqUIEaIAn1SATINEULLIAR
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#5719853AM19MSRU. waznszuaunsunlatgm iﬁmﬁﬂﬂﬂq%ﬁ‘ﬁu@ﬂ LAENNTUIISAUEDS
This course focuses on the design, development, implementation of
innovative financial instruments and processes, and formulation of creative solutions
to problems in finance. This course will cover derivatives. The objective is to
examine the creative thinking in finance and problem solving processes. The course
includes advanced trading strategies and risk management.
*BUS 7209 wialulagniansRunazaunsndfnana 3 (3-0-6)
(Fintech and Digital Assets)
AnwAunsndadvia waluladufoniou n1sgainsinveuwldumalulagnianisiiu

faa v

dran vharudilafulemafiinaininidu - mawdsudunindidfnuuaylifidmilniy
Funsndadvia SeuiananudisamenistuvesunanesuAda 3udusie Bitcoin uas
Ethereum  waza$1apnnudlaisasu blockchain ’Lumuummﬂﬁﬂumsaw siloulay
LNEJLst%auamaﬂamimvmimﬂﬂstwsuaaauw SngRinauavinalulad blockchain il
WabuszuunsRuideiusuamsnasuaruinslunaianuliduszuunsiunuulidinans
(De-Fi) lnensvindgyaysaaios (Smart contract) ag wialulad NFT (Non fungible token)

This course studies the emergence of digital assets, financial technology, and
blockchain technology. Get an overview of the latest fintech trends and understand
the opportunities arising from tokens - converting tangible and intangible assets into
digital assets. Learn from the financial success of digital platforms starting with Bitcoin
and Ethereum and understanding of blockchain as an innovation in registration and
dissemination of information. This course explores the potential of digital assets and
blockchain technology to transform the central bank-based financial system and

capital market services as a decentralized finance (De-Fi) by using smart contract and

NFT (Non fungible token)
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*BUS 7210 nagnsnsaszinannindlagldlusunsume 3 (3-0-6)
N158Y
Security Analysis Strategy using Financial Programs
ﬁﬂmmiaaﬂLLUUﬂaqwﬁ‘mimm (Trading Strategy) NMSAATIZRENINAAIA (Market
Analysis) N15USMI5WO5N (Money Management) n1sataszvvannindlaglalisunsunig
ANSWY 19U Dow theory, Elliott Wave, Fibonacci, Oscillators and Indicators A1SNEYINTa
PIENNING NM3lATIEinzea1n nsldnnsiesgitugiuasnanadelian
Ustlowigsgaiionisindulaasuuazifaiils
A study of trading strategy, market analysis, money management, and security
analysis by using financial programs such as Dow theory, Elliott Wave, Fibonacdi,
Oscillators and Indicators, forecasting market prices, analysis of security markets,
utilization of fundamental and technical analysis for investment and speculation

decision making.

*BUS 7211 NM5IATIZARAZINNUNIINITIRY 3 (3-0-6)
(Financial Analysis and Planning)

AnwnasesaunazanasgunndulideinaluinIndunsiu madauazuuide
Falsinadumslieseginmamsiuiasnisdadulaamu wnfsfugiusugUasiazgun
YDIYARALALUTEN UINTFIULALNTZUIUNITNITTIENUNINTRUNTNMAUgUATINTTIUNNS
AndulaauiaznsIanRunuanyazreIn1samuluns @y aa1nndnninduasavil
VANNINGTTNTUATIENAAMNTTU VTN kaens1asnunslduuudnaninisuseliuyae
mm’lmu%uﬁugmmiﬂaﬂiwﬁLLagmawmmiﬂaﬂiwﬁ Snsmanauuny Jadeides uaznis
‘U'ﬁzLﬁuyuammﬁmsauﬁuéﬁugm LATAAINATIFNTOYINUS N158MUNILEDN ﬂamul,ﬁa
Joafumnundes unu edwnFuning dudlnafusiuaziasadisiugiu nguvdnning
amuuazmw%mmmm?ﬁlm M3¥aNanaULNLLaAINLLEEY N9 19HULAENTAS19NEY
NANNINEAIIU

To study ethical and professional standard in finance areas, quantitative
concepts and techniques in financial analysis and investment decision making,
fundamental concepts of supply and demand for individual consumers and firms,
financial reporting procedures and the standards, corporate governance in investing
and financing decision, the characteristics of equity investments, security markets,
and indexes, how to analyze industries, companies, and equity securities, the use of

basic equity valuation models, fixed income securities and their markets; yield
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measures, risk factors, and valuation measurements, the basic derivatives and
derivative markets, alternative investments; including hedge funds, private equity,
real estate, commodities, and infrastructure, portfolio and risk management; including

return and risk measurement and portfolio planning and construction.
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NHUITINIAAIN
BUS 7301 noAnITURUILNA 3 (3-0-6)
(Consumer Behavior)

Anwdsdnuaznainguilna woinssuwaznszuaunistelunanguilnauagmann
09Fn1s Uadefiidvdnadenginssunisteunznisindulaveside msuszgndauidiy
waFnssuffuslaalunsimunnagnsnsnaaivanzay

To study the characteristics, behavior and buying process of buyer in
consumer market and business market, factors that influence buyer behavior and
decision-making. Application of consumer behavior knowledge to develop
appropriate marketing strategies.

BUS 7302 NMSIANTITNANNUINLAZIIA 3 (3-0-6)
(Product and Price Management)

ANt iuleu1elarn159AN1TNAAAUTLAZIIAT NTZUIUNITHAIUINENS U
Tvad nsdanswansnailuudazdurensastinnansas nsdanisaendnds n15379
Fumandadae N15UIMInTauA n1sussgda deduideuiuuuazdenanmii
INTNANDNITNINUATIAN uISmEJLLazﬂaqmﬁumiﬁmumﬁm Tassadnsalunmazans
NARALTLAZLAAZEIUNANN

To study product and price policy and , new-product development process,
product life cycle strategies, product lines policy, product positioning, brands and
packaging, strategic as well as tactical aspects of pricing decisions using qualitative
and quantitative analysis, pricing structure through time, across a product line and
over customer segments.

BUS 7304 ms%"amim'mmﬂL‘zj‘lgmmm'i 3 (3-0-6)
(Integrated Marketing Communications)

ANWILUIAA NEaNNIT ﬂizmumiﬁamimwmmLLUUQim’lmi WUUSIABINTAAS
ANINAA ﬂaqwéLLazmﬂwLqumiﬁamimimmﬂ msldndesflenisdearsnisnaiauuy
Nama’mLLazmﬁiJizLﬁumaLLazm'imU@umﬁ?iamiLLazmi'ﬁmiﬂﬁmamima’m winluuuag
WauInsn1sdeansnIsnain

This course deals with the concept ,principle of integrated marketing
communications (IMC), the marketing communication model, the marketing
communication process, IMC strategies , the tools of IMC and media mix, IMC
planning , evaluation and controlling of IMC and campaign effectiveness, trend and

IMC development
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BUS 7305 UszaudragyTulagiunnanmsnana 3 (3-0-6)
(Seminar in Current Issues in Marketing)

[y

nMsUsEyn@ndnnng auiniseatn ilednwt Jinszitamn Tuussifuddgni
msnan Tneldinisussens wagn1seduse mswanisuainudadiu nsduuun nsdifinw
msfuaf1seyana uazngu deliidnlaludssiiuiymbagiunanisnaaiiiewfinyy
inwelunsuidymifeadestuaszddgymenisaann

To study of recent theoretical and empirical works in the field of marketing to
apply with analyzing current issues in marketing, selected readings in current
periodicals and publications are chosen to deal with contemporary problems and

issues in marketing. Independent research, reports, and discussion are utilized to

enhancing the student’ solving problem skill.

BUS 7307 N159A1ATENIN9UTEINA 3 (3-0-6)
(International Marketing)
ANWININITIANITNITNAINTENINUTENALLNITTIUNGUUTENA NTIATIERANIY
WInaeNYaImaIAlantarANINYAlYeINa1n B9ANTITTENINUTEINA NeRNIINEUSInATY
paalan uumslunsimuanagndilonisudeduseninaseme nadenaaiatmanglu
palan AEnsdndunisuaznagvdiiierdnfematatvngludazusema n19919umL
HUUTTAUNTNANTENINUTENA  NTAIUANNTANTUNUNINTAAIATENINIUTENA
The study of international marketing management and coordination, focusing
on the principles of strategic planning for international competition, implementation
and approaches to the target markets. Topics include the global marketing
environment and its characteristics. Market analysis and targeting, marketing mix

planning and control of international marketing operations.

*BUS 7311 A15IANITVINIINITAAIN 3 (3-0-6)
(Marketing Channel Management)
N15YTUINITIURUUYBINAYNTNITNTLANLAUAT LATNITIANITAITAIUEN NS
AATIER NTAIMUANAENT WALNITIANITIZUUNITIATINUIEVBIBIANTT UNUNNNTNTiT 0
auBnlugInIanIsnaIn HanITeNuveIN1sAnaulan1utaInIaNIsnaInfoNagnsaIL
N13MA1A N159BNLUVLATIANITYRINIINITAAIN N133lauazn1TTRNITAIINANTUSAY
AU1TINIUYDINNITHAIN YOINNNITHAINBLAANTONAT NINTINVBINITINNITLAIFRNANIS

NMsnaALazn15InN1slEa U
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Integrated approach to distribution strategy and retail management. Analytic
,strategic and managerial aspects of distribution, role of channel members, the
impact of marketing channel decision on marketing strategy, channel design and
management, the motivation and behavior of channel membership and relationship

management, electronic marketing channel ,overview of supply chain management.

*BUS 7312 NM3A3ILUTUAKAZABUMUANINNITAAA 3 (3-0-6)
(Branding and Content Marketing)

ANUAIAYVRILUTUARDNITIAYIINALNTNITARIA LENSNYAITDILUTUA NITHAIUN
wusUAIRETY 9305350 UTUR yranamweuslaalugaddva Ussinnuesneulmus
unasiinvesneumud TngUszasdueIn1sdoasaeunud aaduTEnouYeInUIUG WA
NAgMENSLENITEs MIthiaLe NIATIIABUAYNTHYBILUTUA

Importance of brands to the marketing strategy, brand identity, sustainable
brand development, brand ethics, customer persona in the digital age, type of
content marketing, the source of storytelling and learn how to set up communication

objective.  Understand the component of content marketing. Develop content

marketing strategy, implement, brand health monitoring.

*BUS 7313 nsATIEdayan1Inann 3 (3-0-6)
(Marketing Analytic)

ANwINTEUIUNITILNITNAIN N1FRDNLULNLITY N3UTEendTynInIen1snaie
dn1snaNuNITEea1n MTinsgideyanisnainfavia Ussianvesleya n1sd1sianay
msfusuTadeya mellengiidunimesgnin myinanuiianela Ussiamvesedesile
ATITRRAIA NTUUIEIUAAIA NITAIRUARATALTINNNY A15I9AILNUINITAAA NS
ATIAABULAAIVDIANAT Uaziiniuluinagsnal

Study the scope of marketing research and research designs to solve
marketing problems. Learning marketing analytic perspective, type of data, survey
research and data collection, customer journey analysis. Understand tools for
generating marketing insights, segmentation analysis, targeting and market positioning,

satisfaction management, customer lifetime measurement and develop new business

model.
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*BUS 7314 N15AANARING 3 (3-0-6)
(Digital Marketing)
WUIAANITAANARNE MaukukariauIvled nsuSuwsadulealiRndufuuy
wiesdionsfum mafinlszansnmess SEO Ussianvasaildieluaulalavan n1s
sonuuulunisdeansuaznisadradlonn nsidenumanrledulumsweuns n1sussdiu way

a Y] [

N15M5I9A0UNITINTIANIINAIAATNR viradrlaguilnanasinnuatesilafnmniy

Y]

UseansnmiALlugyMInanfana Lasiauiununagnsn1snaInfavialdeysannis
Understand the fundamentals of digital marketing, website planning and
development. Introduction to search engine optimization, on page SEO, type of
online paid advertising, communication design, creating content, selecting platform,
evaluating and monitoring digital marketing campaigns, understand and set up web

analytic tools and funnel technique. Developing and integrated digital marketing

strategy.
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NgNIYINTURYY
BUS 7401 31897UN9NTRULAENTAATIEIdYE 3(3-0-6)
(Corporate Financial Reporting and Analysis)

ﬁﬂmmmgmmiﬁ’@%ﬁﬁmﬁumi%’ﬂﬁﬂ n1snaue wazn1silanedoyaly
SUMIRY PRoRIUTBNUYBNERUTYT uardoyaduiiisates Wy Ul wazuuy
wanssensteyatsednd (Wuu 56-1) Wevsslevilumsiinswideyadniunisdnaula
vouldaunsiudedamnudesnsiiuannaiiu

A study of financial reporting standards (for example, international financial
reporting standards or IFRS) relating to the preparation and presentation of financial
reports. The course analyzes various reports including auditors’ reports, annual
reports and other relevant organizational information to assist users with various

economic decisions.

BUS 7402 MUy Biian TN UNLLAZAIUAY 3(3-0-6)
(Accounting for Planning and Control)

ﬁﬂwﬁﬁmmazﬂigz;ﬂsﬂ%%aagamamiﬁ’zﬁLﬁawﬁjum%qﬁaﬁwﬁ’zﬂumsmqLLmu
uazauAy Wensmueyludinvesnissiiunu dunind wildusazdiuveadwes aneld
an1uMIaIMNegIRTuANANefL $IAIMITBIL wazdiegideyanisnstyd mIseny
Hyvuazulouis Tneiuludiuiifetesiunsnanunagnisaruaumadyd UNUMAL
ﬁugmuazmm%"uﬁmawawﬁé’wmamaﬂwﬁ’zﬁ%aLﬁﬂﬁ@ﬁﬂﬂizmuﬂﬁamLquLLazms
AuAuaLAlLDIANS

The course is designed to enhance students’ knowledge about methods and
ability to apply accounting information as essential element for managerial planning
and control under different business situations. This includes the operation of assets,
liabilities, and equity as well as the reporting and analysis of accounting information
and policy. Substantial emphasis is placed on the basic roles and responsibilities of

the controller regarding the whole organizational planning and control process.
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BUS 7403 n1sUyIn1EaINg 3(3-0-6)
(Tax Accounting)

AnwrunuinuazaudiAguednisiaunun1Seinsiddenisdiugifa
MU BEUlsRyana Mdyadfin Mdgsialems wazeudygnddeu nasnay
ﬁﬂmflﬁymmﬂm@ﬁmﬁ]%Lﬁmsﬁu WATNANIENUMDFIUTNIINITRUVBININITIINULEUIENE
Afansle

A study of the roles and importance of a tax plan on operating a business,
corporate income tax planning, value-added tax, specific business tax, and double
tax convention; including a study of problems related to taxes and effects on

financial status of business due to tax policy uses.

BUS 7404 UsziaudAgyTulagtumemstyBnsiiv 3(3-0-6)
(Current Issues in Financial Accounting)
Anuusziiusnaifefiddymnanistad Teeldnsussersuarnisedusensalfinu
suvieinsduaseyana Welnidlalulsaiudguiludagtunaiydniei e
Lﬁuwuﬁﬂwﬂummﬁ’lmﬁmmLLa3‘3meﬁﬁLﬁ'm%’aaﬁumizﬁﬂﬁ@mqﬁm%milfiu
A study of recent theoretical and empirical works in the field of financial
accounting. Selected readings in current periodicals and publications are chosen to
deal with contemporary problems and issues in financial accounting. Independent

research, reports, and discussion are utilized.

BUS 7405 My diienisdanisanandes 3(3-0-6)
(Accounting for Risk Management)

AMUNNNY TASIa5 Ussianuesniniides wasn1sannisauides wuda n1sia
yan" LLﬁ%ﬂ’]i%JUili’]E’Jﬂ’ﬁ wdesdlotasfuaudss n1suand LLazmiﬁJmms%ﬂﬂa Aeariu
AMUAEY wazn1sTAnIsAILAEY

Meaning, structures, types of risk, and risk management. Concepts and
recognition of transaction. Hedge instrument for preventing risk. Presentation

measurement and disclosure of risks, and risk management.
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*BUS 7406 nsAuAuElulazNIsRIIAEaUlYTSTUIa 3(3-0-6)
(Internal control and government financial audit)
AnwuwiAauazndnnisufuaniansiydsuia wannsmuaunislufisuy
AMTUVUIBNUNIAST NMINTIVFBUNIINITRULAE U TVRISTUIALAENUIENUNIAST
A study of concepts and rules of practice for government accounting, internal
control principle for government agency, and financial audit of government and its

entities.

*BUS 7407 N5UYTRNIZAINITUALNITIIVIIUNNNITRUY 3(3-0-6)
(Accounting for specific business and financial reporting)
AnvuiAauasndnnmauitanenstyd mesgunstydtneides naenaunis
FIHUNNITRUVRIFINVRNE Tagtdanfinwigsiaamzussiand1an wu anufine,
ﬁﬂﬂiﬂj, A0TUNYIUNG, A4071UUNNTRU 18
A study of concepts and rules of practice for accounting and financial
reporting of specific business by selecting to examine various specific businesses such

as educational institution, cooperative, medical institution, financial institution, etc.
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NRNIVINITUINIITIND
**BUS 7100  N159ANSULYWE 3 (3-0-6)
(Managing Human Capital)

Anwufuan annns uazniifisng 4 vesmsuimsvusyedlueainisnisnausy
BnsIMEas Samuazdndonyaains Hneusy Ussiliunansufumau msdanisaiugunin
LAEANNUARAAEYBINENIIU AINBULVY AABAIUNALNSTUNISIRTIIRETRANILlEUIEURY
SFUaTTNANTENUADNAALTNTULAZ TN UdLTS

A study of philosophy, evolution and functions performed by human resource
management professionals. Topics also include recruitment, job analysis, training
and development, job evaluation, performance appraisals, collective bargaining and
employee health and safety. The course also examines government policies

affecting the labor markets and labor relations.

*BUS 7111 Tan1ann9gsna wazn15e31aukugsna 3 (3-0-6)
(Business Opportunity and Business Plan
Formulating)

Anwiafun1siasieianInundoun19gsn tiedunilonianiegsna
nMaiagsAlnl MsUszifiulonaniegsfa wagnailounsussie ek muaiuanidly
N15AUUIUYBININIT

The study of the analysis of business environment to explore business
opportunities; development of new business venture; business opportunity
assessment; and a business plan formulation to establish guidelines for business

operation.

*BUS 7113 mssan1sn1silasunias wazaanunnadneassa 3 (3-0-6)
(Managing Change and Creativity)
MnusENFUNEn NI eluLar neuen BeknsRBIsnYIAMLAILNTELY
MsutsduEunNLAREdsasIRLaEMIaSaLIANTY warAdiTeTausssuTiaeleadnsiAn
aannsalunsiamsazuiud Tulnd fiieuesldfnvidinsouuuiAnuesaiudn
45198356 uinnssu waznisidsuntasnisluesdns sauludedEnasvumwizainudn
a%19a558 nsadrsanmndenliisesonsaiiuinngsy wayisnisdamsnsasundas
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With forces in the external and internal environments, organization must stay
competitive through creativity and innovation and remain capable to evolve through
its culture. This course explores the concepts of creativity, innovation, and change
within organization. You will learn how to foster creativity and facilitate innovation. In
addition, this course will also introduce you to various change initiatives and

interventions.

*BUS 7114  n1sian1sgsnaseaulan 3 (3-0-6)
(Management in Global Business)

Anwkaginsesruun1sIanIsssialuanizuindeuserulan Ingseunanseny
suAnntladeneuenifidensuimsgsia iwu ngaRninisdlaniidfy mauandLay
AURUEIUYDINTIZATHFN AIUNAINUAIEATUIAIUSITY Dudu Lﬁam%mé’\‘imaummﬁﬂ
susrnilunmmhgsfssiilan Samuanudsuiugiuuasnistlesturuidios uwdaiunu
WAZYDINIINITAINUTENINUTENA ATAIVRALIINNINIT A1TIANITIMUSITUTINTA
AeFikaznIsUIMIsTnOugldnsudReuresssanissedulan n1539NagNsgIRg
s¥nInNUszma wazduuunisasisanulaussunenmsustuluseduussina 5185zl
foyaritensuimsgsiaseiulanneldmududouvesaniunisaliazaniniindendisinig
\WasuuUaeg195In5a

Study and analyze the business management system under the global
environment by identifying impacts of external factors on the global business
management, ie. main regulations of world trade, economic differentiation and
fluctuation, cultural variety, etc. This course also includes ethics in global business,
fundamental concept of exchange rates and risk management, international
syndicate loan and capital market, business merging and acquisition, cross cultural
management, leadership and team management within global business practices,
formulating global business strategy and international competition advantage
models, as well as g¢lobal business management information system under

complexity and the rapid change of global business environment.
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BUS 7202  n139ANTISNTAINU 3 (3-0-6)
(Investment Management)
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A study of various investment alternatives and their valuation .Topics
included are analysis of common stocks, corporate and government bonds,
mortgage-backed securities, options and future contracts .The course also includes
study of the market structure and its participants, as well as alternative

measurements of risk and return on investments, and the theory and practice of

portfolio management.

BUS 7304 ms?;amimwmﬂL%qgsmﬂnﬁi 3 (3-0-6)
(Integrated Marketing Communications)
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This course deals with the concept ,principle of integrated marketing
communications (IMC), the marketing communication model, the marketing
communication process, IMC strategies , the tools of IMC and media mix, IMC
planning , evaluation and controlling of IMC and campaign effectiveness, trend and

IMC development.

BUS 7501 UizlﬁuﬁLﬂﬁe}maﬁmﬁﬂmiqiﬁa 3 (3-0-6)
(Special Topic in Business Management)
WUNITILATIZI NTEWATIZY Lag ININY 98198z d8nluUTZHUNIPIUNITIANS

a o w

a dl I a 1 6% £ Qi.ll 4 a 14 d! a
ﬁﬂQVIJ\Iﬂ’JWNﬁWﬂQJ‘LU‘UWLﬁ‘tmE]?m’]’Jﬂ?i&lﬂﬂ%ﬂﬂﬂ%ﬂﬂﬂ@?ﬂﬂﬂ‘tﬂa LLﬁ%ﬂ’]iUﬁ%E‘!ﬂGﬂsﬁ KINRY

=CN

Hasan1slaUTeulanisudstuednededulugatagiu Taeldnisussene nsedvsie

(%
v o

nsfifnw TINeiINsAUATISIEYAAA



48

This course mainly explores and analyses in-depth on the special topic in
business management concern crucial to current management situation, which are
directly relevant to the today’s sustainable competitive advantage. The delivery
mode consists of lecture, case analysis, and independent study.

BUS 7502 UsZLAURLABTNNIAIUATSRUGSAT 3 (3-0-6)
(Special Topic in Business Finance)
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A study of recent theoretical and empirical works in the field of finance.
Selected readings in current periodicals and publications are chosen to deal with
contemporary problems and issues in business finance. Independent research, report,
and discussion are utilized.

BUS 7503 UszuLAEnI9iunIsAaIn 3 (3-0-6)
(Special Topic in Marketing)
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This course is designed to systemically study the advanced conceptual
frameworks in marketing discipline and also to analyze the application of advanced
marketing concept of formulate and implement the marketing program consistent

with specific business rival environment.

BUS 7504 UszinuiLAen1efun1sivenisgsne 3 (3-0-6)
(Special Topic in Business Research)
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This course covers various topics including the essential of business research,
its concepts and principles, research process and methodology, research design,
research project proposal write up, data collection and analysis, a proper research
conclusion report , and a vital aspect of research presentation to ensure the research

findings into real business practices.
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BUS 7099  Amegniiwug 12 (0-0-36)
(Thesis)
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The course objective is to solve business problems, utilizing the principles

learned in earlier courses.

BUS 7096 N13AUAINDETY 3 (3-0-6)
(Independent Study)
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Project selected by student in consultation with assigned instructor. The
purpose in to permit the student to survey the literature and to conduct research in a

specialized area of interest.

BUS 7097 N13eaUUsENIaANS 0 (0-0-0)
(Comprehensive Examination)
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Student is required to take a comprehensive examination after completing

course works according to the curriculum.



