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ABSTRACT

This research is quantitative. The population used in this research consisted of
Amway business owner among people in Bangkok and the Metropolitan area, totaling
173,040 people. with sample size of 400 people. The results showed that differences
in personal factors, such as marital status and average monthly income, did not
significantly Influencing the decision to become an Amway business Owner among
People in Bangkok and the Metropolitan Area. However, differences in gender, age,

education level, occupation, network marketing experience, and average monthly



sales significantly Influencing the decision to become an Amway business Owner
among People in Bangkok and the Metropolitan Area (p < 0.05). Multiple regression
analysis revealed Valence, expectancy, product quality, and Instrumentality
significantly Influencing the decision to become an Amway business Owner among
People in Bangkok and the Metropolitan Area, collectively predicting 54.3% of the

variance.
Keywords: Product factors, Expectation factors, Amway Business Owners Decision
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Uady b Std.Error Beta t Sig F Sig.
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mmg’mmaqmamﬁmsﬁ 0.005 0.101  0.003 0.046 0.963
ANUAAINAAIYVD 0.093 0.069  0.069 1.348 0.178

NAR N
ANUUaan uvaINaniugd  0.036 0.089  0.026 0.408 0.684
Usslemildanenazainy 0.025 0.077 0.019 0322 0.747

v 1

AUANUDINAN DU

q

€

[

ATUANUAIAN 0.277 0.068  0.193 4.099 0.000*
fuenu@onlosszving 0159 0065 0120 2441 0.015*
HAUTUNAAB UL

AIUAMALAZLIIANAAYRY  0.336  0.059 0305 5.695 0.000*

NAFBULLINY

R = 0.737, R*=0.543, Adjusted R Square = 0.533, SEE=0.594, *sig<0.05
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