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Abstract

This quantitative study examines personnel in healthcare facilities across the Bangkok
Metropolitan Area who are involved in evaluating, recommending, or making decisions
regarding medical device procurement, including procurement staff, physicians, dentists,
hospital administrators, head nurses, biomedical engineers, and technicians. From a total
population of 6,256 individuals, a sample of 400 respondents was selected. The results
indicate that personal factors, such as gender, age, job position related to purchasing
decisions, and the type and size of healthcare facilities, do not lead to significant differences
in the decision to purchase Japanese-brand medical devices. However, factors related to
People, Place, Product, Trustworthiness, Brand Awareness, Brand Image, Process, Physical
Evidence, Price, and Promotion were found to significantly influence purchasing decisions at
the 0.05 level. Collectively, these variables explain approximately 12.60% of the variance in
purchasing decisions.
Keywords: Purchasing Decision, Marketing Mix, Brand and Perception
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