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Abstract

This research is a quantitative study conducted on a population of 5,422,567
people in Bangkok. The sample group consisted of 400 durian consumers in Bangkok.
Data were collected using an online questionnaire, and convenience sampling was
applied by targeting people living in Bangkok. The objectives were to study personal
factors and analyze management factors affecting consumers’ purchasing decisions of
durian in Bangkok, and to identify strategies that best meet consumer needs. The
statistical method used for data analysis was multiple regression analysis. The results
showed that the factors influencing durian purchasing decisions of consumers in
Bangkok, in descending order, enterprise replenishment planning coefficient = 0.350
warehouse management system coefficient = 0.216 and brand awareness coefficient
= 0.214. These factors significantly affected purchasing decisions at the 0.05 level.
The model also had a predictive capability of 83.5%.
Keywords: Purchasing Decision, Supply Chain Management, Branding
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