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ABSTRACT

This research is a quantitative study aimed at investigating the factors influencing brand
awareness through marketing activities among the population in Bangkok. The study population

consisted of 5,455,020 residents of Bangkok, with a sample size of 400 participants. The findings



revealed that, overall, the respondents placed a high level of importance on marketing mix
factors, brand factors, and brand awareness factors.

Analysis of the factors influencing brand awareness through marketing activities indicated that
marketing mix factors comprising product, price, place, promotion, people, process, and physical
evidence as well as brand factors including brand perception, brand attractiveness, and brand
image are key factors significantly influencing brand awareness through marketing activities,
specifically in terms of brand recall, brand recognition, and top-of-mind awareness at a significance
level of 0.05.

Keywords: Marketing Mix Factors, Brand Factors, Brand Awareness
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