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Abstract

Research subject Purchasing Decision of Jewelry consumer in Bangkok The objective
is to (1) To study the purchasing decision of Jewelry consumer in Bangkok. (2) To study the
purchasing decision of Jewelry consumer in Bangkok, categorized by demographic factors.
(3) To study the consumer behaviors factors, the marketing mix factors (4Ps) and the brand
equity factors which affect purchasing decision of Jewelry consumer in Bangkok. The sample
group in this research is population in Bangkok area, the consumer who had bought jewelry
consumer. The sample group of 385 head, using specific sampling method. The research
instruments are electronic questionnaires that the researcher created.

The study found that the majority of the respondents of females, aged 20 — 30 years
old, Education level is bachelor degree, monthly incomes of 20,001 - 30,000 bath, The
occupation is company employee / employee and single, the type of jewelry you bought
the most, The type of gemstone is the diamond, the material of the jewelry is gold, the
design of the jewelry is the ring and the person who influences the purchase of the jewelry
is themself. Demographic factors including age, status, the type of jewelry you bought the
most, Different types of gemstones and materials of jewelry which affect purchasing decision
of Jewelry consumer in Bangkok different, had statistical power of 0.05. The marketing mix
factors which affect purchasing decision of Jewelry consumer in Bangkok including products.
The brand equity factors which affect purchasing decision of Jewelry consumer in Bangkok
including brand awareness perceived quality and brand loyalty

Keywords : Purchasing Decision, Jewelry, Bangkok
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