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Abstract

The research on the marketing mix factors in choosing to book golf courses
through digital platforms of golfers in Bangkok and surrounding areas aims to (1) study
and compare demographic factors with marketing mix factors in booking golf courses
through digital platforms, (2) study and compare the behavior of choosing to book
golf courses with marketing mix factors, and (3) study the level of importance of
marketing mix factors. This is quantitative research, using a questionnaire as a tool.
The sample group consists of 400 golfers in Bangkok and surrounding areas, selected
using a convenience sampling method, and the research results are analyzed using
descriptive and inferential statistics.

Research results found that demographic factors affect booking golf courses
through digital platforms for golfers in Bangkok and its metropolitan area. These
factors include education level and occupation, while income has no effect on
choosing to book golf courses through digital platforms. Regarding behavior in booking
golf courses, respondents consider reviews and price to be the most important. In
terms of marketing mix factors, service users give the highest importance to price and

marketing promotions.
Keywords: Marketing factors Digital platform Golf course booking
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