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ABSTRACT

The objectives of this research were: 1) to study brand equity affecting the decision-making of Gen Z
customers in Bangkok regarding food delivery application services; and 2) to investigate the relationship
between brand equity factors and the decision-making process of these customers. The sample consisted of
400 Gen Z customers in Bangkok. Data were collected using questionnaires and analyzed using frequency,
percentage, mean, and standard deviation. Hypotheses were tested using Pearson Correlation and Multiple
Regression Analysis.

The research results can be found out that most respondents were female, 253 people amounts to
63.3%, 24 - 29 years of age, 183 people amounts to 45.7%, held a bachelor's degree 258 people amounts to
64.5%, were students 173 people amounts to 43.3%, and had an average monthly income not exceeding
10,000 Baht 151 people amounts to 37.8%. Brand equity affecting the decision-making of Gen Z customers in
Bangkok was rated at a high level. Regarding the decision-making process for food delivery application
services, the overall level was also high.

Hypothesis testing indicated that all dimensions of brand equity had a positive relationship with the
decision-making of Gen Z customers in Bangkok at a statistical significance level of 0.01. Furthermore, Brand
Association was found to have the greatest impact on the decision-making process, followed by Brand
Awareness, Brand Loyalty, and Perceived Quality, respectively. Together, these factors could predict the
decision-making of Gen Z customers in Bangkok regarding food delivery application services by 53.0% at a

statistical significance level of 0.05.

Keywords : Brand Equity, Application, Gen Z
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