Svsnananaimdaiian AunmUsnsBiannsaling anuiaweladidannsaiing waznsianis
anfduiusiudedidnnseiind deadanuininiedidnnselindluuinisiale
an3uiia Netflix vasffuslnaludmiauunySuazUsuama
Influence Content marketing E-service Quality E-satisfaction and E-customer
Relationship Management Affect E-loyalty of Netflix Video Streaming service of

consumers in Nonthaburi and Metropolitan Region

NUNITIN ANAIT
a19INNSURYY AMEUSINTEINT UMAINENFETIUAII
HIUHAYaUUNAIY

Kanokwan Khitkhuan
E-mail: 6714060034@rumail.ru.ac.th
Faculty of Business Administration Program in Accounting

Ramkhamhaeng University

Corresponding author

UNANEYD

miﬁﬂmﬁﬁi’mqﬂizmé Lﬁaﬁmsnaw%wammam%mﬁam@iumwﬁmsa @nsefind Avwuianels
Sidnmsedinduaznisianmsgninduniusiinded dnvselinddmasiorminined i ﬂMﬁ@ﬁﬂﬁhﬂ%ﬂﬁﬁﬁI@ﬁ@%y
14 Netflix Guaqmuﬂmiuaammuuwumayﬂ%mm%aﬂ% dldun Jadednyana misaadaiom aanmuEms
Sidnvselind anuiimeladidnvselinduaznsdansgninduiusiudedidnmsetind Tneldnquinetna de
Fuslaeludondn wmySuasUSunmad o 400 eu Tnslfuuuaeunuidued sdielumaiusunadeya sty
Tumsiianest Teun mMsuanuasenud fosay Aede uardnudsauunassu mavedeuauRgnildadfnig
NAFBUWUY ttest LUUARFAANULUTUTIUNIGR YT (One - Way ANOVA) uazaiiAn1sanneeny A (Multiple
Regression Analysis)

Han153I9emuIn Juslnaludwmdn uunySuasSuamanuin dndlveumends Tong 31-40 U
fnsAneseRulS e Senfndrsiems waengldreiieu 20,001 - 30,000 U MsraRGademlaen
oglussdunniign (X = 420 dlefinnsansiednmuinduiifidundenniigafie §1u Content MslsiA Lzl
X =439) quammainsdidnmsetindlnsamsweglussiuinniian (X = 4.35) dlofinsansedu wuiy
dufifieniadsunniigafie duuszavsam X = 443) amufiweleddnnseindlasnmsmeglussduniige
X =a41) ms¥onsgnénduiusinidedidrmsotind lnammsauegluszuanniian (X = 440) uasrmusndimg
siEmelndluameiaToriadia Netfix vosuslnAluimin uumSuasUSunmalasnmeieglussiuinniian
X -=437)

nansMadBUANLAF1U WU (1) fuTnaludsmin uunySuasUiunmaniisyiunisinu e uas
neldreifousety ilianusnimsdidnvsedndluuimsinleaniails Netfix Inanmmaadnaiy (2) msnann
Faud v §1u Content M1suenkuImINsuA Dayy §au Content msliuuafadiu Content N3l sz
#1u Content M3ad19o13unl uenntiu AanMIUEnIsBidmmsedind Frumsussquiane Fruaumieu
YBITLUU AUMsAnse sunnududua sudszdnsam diunseeuaues i euftaneladdnvsednd



waznsdansgnAtduiusinudedidnvsednd Inadenrnudnimdidnmselindluuinisinleaniuiis Netflix

VHUTIALT VIR vuySuesSunmaetadltdudAmetiansedu 0.05

AEIAgY: AnuAnAB Ennsetind

Abstract

The purpose of this study is to examine influence, content marketing, electronics service quality,
electronics satisfaction and electronic customer relationship management affect electronic loyalty of Netflix
video streaming service of consumers in Nonthaburi and Metropolitan Region, factors include demographic
factors, content marketing, electronics service quality, electronics satisfaction and  electronic - customer
relationship management. The 400 sample were drawn from consumers in Nonthaburi and Metropolitan
Region. Data were analyzed by using the frequency, percentage, mean, and standard deviation and collected
data from questionnaires with T-Test, F-Test (One way ANOVA), and Multiple Regression Analysis.

The study indicated that the most consumers in Nonthaburi and Metropolitan Region of the
respondents were female, aged 3 1-40 years, received Bachelor’s Degree, civil servant and  received monthly

income of 20,001 - 30,000 baht. Content marketing were at highest level (X =426). When each aspect, it was
found that the aspect has the highest mean was advisory content (X = 4.39). Electronics service quality were
at highest level (X = 43 5). When each aspect, it was found that the aspect has the highest mean was

efficiency ()? = 4.43). Electronics satisfaction was at highest level (X = 4.41). Electronic customer relationship

management was at highest level (X = 4.40). Electronic loyalty of Netflix video streaming service of consumers
in Nonthaburi and Metropolitan Region was rated at a highest level (X =4.37).

The results of hypothesis test show that (1) the consumers in Nonthaburi and Metropolitan Region
with different education, occupation, and income had different overall electronic loyalty of Netflix video
streaming service. (2) Content marketing; solution content, intuitive content, advisory content, entertaining
content, in addition, electronics service quality; fulfillment, system availability, contact, privacy, efficiency,
responsiveness, including, electronics satisfaction and electronic customer relationship management had effect
the electronic loyalty of Netflix video streaming service of consumers in Nonthaburi and Metropolitan Region

at statistical significance of 0.05 levels.

Keyword: Electronic Loyalty
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