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ABSTRACT

The objectives of this research were (1) to study the demographic
characteristics of consumers using Non-Oil businesses in gas stations in the Bangkok
(2) to investigate the level of satisfaction towards the service marketing mix (7Ps) and
(3) to analyze the influence of the service marketing mix on consumer decision-
making. The sample consisted of 400 consumers residing in Bangkok. The selected
sample size was determined using Taro Yamane’s formula for a finite and known
population, with a 95% confidence level and a maximum allowable margin of error
of 5%. The research instrument was a questionnaire. Data analysis was conducted
using percentage, mean, standard deviation, t-test, One-way ANOVA, and Multiple
Regression Analysis.

The research findings revealed that DemographicsMost respondents were
female (42.00%), aged between 30 - 39 years (42.75%), held a bachelor’s degree
(68.00%), were private company employees (49.00%), earned an average monthly
income of 15,001 - 30,000 THB (42.50%), and primarily used internal combustion

engine vehicles (42.75%). Satisfaction Levels. Overall satisfaction with the service



marketing mix was at a high level. The highest satisfaction was found in the People
aspect, while the lowest was in the Place/Distribution aspect . Hypothesis Testing
Differences in demographics—specifically age, education, income, and vehicle type—
resulted in significantly different service usage decisions at a 0.05 significance level.
Multiple regression analysis further demonstrates that Physical Evidence is the most
influential factor in consumer decision-making, followed by Place (location and
access), Price, and Product.

Keywords: Service Marketing Mix (7Ps), Non-Qil Business, Usage Decision, Gas Station
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