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ABSTRACT

The objectives of this research were (1) to study the behavior of passengers using
automated check-in systems at Suvarnabhumi Airport; (2) to analyze the factors affecting
passengers' decision-making in using automated check-in systems; and (3) to propose
guidelines for promoting and developing the use of automated check-in systems to meet
passenger needs. The sample group for this study consisted of 400 passengers,
aged 18-65 years, traveling both domestically and internationally through Suvarnabhumi
Airport. The sample size was calculated based on W.G. Cochran (1953) and selected
through convenient sampling. A questionnaire was employed as the data collection tool.
Data analysis was divided into two parts: (1) Descriptive statistics, including Percentage,
Mean (X) ,and Standard Deviation (SD); (2) Inferential statistics, including Pearson
Correlation and Multiple Regression Analysis.

The results of the hypothesis testing indicated that (1) Perceived Usefulness had a
positive effect on passengers' decision-making to use automated check-in systems; (2)
Perceived Ease of Use had a positive effect on passengers' decision-making to use
automated check-in systems; (3) Social Influence had a positive effect on passengers'
decision-making to use automated check-in systems; and (4) Facilitating Conditions had a

positive effect on passengers' decision-making to use automated check-in systems.
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3. msatuayulnediniid ulifussuusaludd wina @Eudeulsiiesnevents
audafosnsAsatiuauy wuminemutewdelilugeafndndeadadusmlui® a1
slaliruglasansnguiiiunslivesvsergieny
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delimsiannmelulagnslidnsngluinenanuiinnudeidosazasounguyn
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1. msinmsfnwnisuiisuiiadeidmadenisindulaszning "Ylagarsvilne’ uay
Flapansynsnand’ esananuunnsimsnuiamusssuuas sy umuduinsiumalulad
anvdenarosziuTedfyvestasefiuandiu WieliinennireuaIusaeenuuy Interface
vietumeunsldnuiineulanggliuinislanldftedu

2. \losnszuuiindusnluiAfinadeslesiuteyadiuyanauasteyanisiiiune Tu
msiendislummiuiuusi masuiimnasndoresdoya’ (Perceived Security) wie
'aailindlaluszuy’ Wiluilednwiianudnadunnududiui fnaifuguassasenis
anaulaldszuunselyl

3. msimsTeiidenlsssninsdeyaideainionnnslinuais wu szeznandiliveny
viodnsmsiindeianain uinsgisauiunanisdisawgingsy wWeliuninazioud
wa3asening "mssuiveslapans’ AU "aussauzvessEUY” (System Performance) dsazidu
Usglovllunsthgesdnunasmaifisdssavsninsiaied

4. lueurAnA1sve18veUlnn1sIdelugd ssuunisdududinuiiednd nualyana
(Biometrics: Facial Recognition) ununisldtmslagansifieseghaiion ednwinneluladdu
auvariinadeaumeneslunsldeuenioda uazdlasarsiaundoulunisseusy
weluladuuuliduidlusyduiigaduviel
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