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ABSTRACT

The objectives of this study were (1) to examine the influence of personal factors
on the decision to use Thai traditional massage and spa services in Khon Kaen City
Municipality, and (2) to examine the marketing mix factors (7Ps) influencing consumers’
decision to use traditional Thai massage and spa services in Khon Kaen City Municipality
The sample of this study consisted of 400 consumers residing in Khon Kaen City
Municipality who had previously used traditional Thai massage and spa services. A research
instrument for data collection was a questionnaire. The data analysis was divided into two
parts: (1) descriptive statistics, including frequency, percentage, mean, and standard
deviation, and (2) inferential statistics, including Pearson’s correlation coefficient and
multiple regression analysis.

The research findings revealed that: (1) the correlation analysis indicated that all
seven dimensions of the marketing mix were positively related to the decision to use Thai
traditional massage and spa services in Khon Kaen City Municipality, with statistical
significance at the 0.01 level; and (2) the multiple regression analysis showed that the
factors significantly influencing the decision to use the services were place, promotion,

people, process, and physical evidence.

Keywords: traditional Thai massage and spa services; consumers’ decision; Khon Kaen City

Municipality
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