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Abstract

This research titled The Influence of Service Quality and Perceived Price
Value on Consumers’ Decision to Choose Aesthetic Hospitals and Beauty Clinics
in the Bangkok Metropolitan Region aimed to (1) examine the level of
consumers’ decision to choose aesthetic hospitals and beauty clinics in the

Bangkok Metropolitan Region. (2) examine consumers’ decision to choose



aesthetic hospitals and beauty clinics classified by personal factors. (3) examine
the influence of service quality on consumers’ decision to choose aesthetic
hospitals and beauty clinics. (4) examine the influence of perceived price value
on consumers’ decision to choose aesthetic hospitals and beauty clinics. The
sample group used in this research consisted of 400 respondents who had
previously used services from aesthetic hospitals and beauty clinics in the
Bangkok Metropolitan Region. A questionnaire was used as the instrument for
data collection. Data analysis in this research was divided into two parts (1)
Descriptive statistics including frequency, percentage, mean, and standard
deviation. (2) Inferential statistics including t-test and One-way Analysis of
Variance (One-way ANOVA). When significant differences were found, pairwise
comparisons were conducted using the Least Significant Difference (LSD)
method.

The hypothesis testing results revealed that (1) Consumers with different
levels of monthly income showed significantly different decisions in choosing
aesthetic hospitals and beauty clinics, whereas differences in gender, age, and
educational level showed no significant differences in decision-making. (2)
Service quality in terms of reliability, responsiveness, assurance, tangibles, and
empathy significantly influenced consumers’ decision to choose aesthetic
hospitals and beauty clinics in the Bangkok Metropolitan Region. (3) Perceived
price value in terms of functional value, social value, and psychological value
significantly influenced consumers’ decision to choose aesthetic hospitals and

beauty clinics in the Bangkok Metropolitan Region.

Keywords: Service Quality, Perceived Price Value, Decision-Making, Aesthetic

Hospitals and Beauty Clinics in the Bangkok Metropolitan Region
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