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Marketing mix factors affecting Purchasing a life insurance policy of

working age people in Bangkok Metropolitan Region
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ABSTRACT

The objectives of this research were to: 1) examine the marketing mix factors (7Ps)
affecting the decision to purchase life insurance policies through bancassurance channels
among working-age consumers in Bangkok and its metropolitan area; 2) compare
demographic factors with the marketing mix factors (7Ps) affecting such purchasing
decisions; and 3) compare purchasing behavior of life insurance policies with the marketing
mix factors (7Ps). The data were collected using questionnaires from a sample of 400
respondents and analyzed using descriptive and inferential statistics.The results revealed
that the majority of respondents were female (65.80%), while males accounted for 34.30%.
Most respondents were aged between 41-50 years (60.80%), followed by those aged 31—
40 years (28.70%). The majority were private company employees (73.30%), with an
average monthly income of 30,001-45,000 baht (57.80%), and were married with children
(57.30%). Regarding the marketing mix factors (7Ps), the overall level was high, particularly
in terms of people and process, which significantly influenced the decision to purchase life
insurance policies through bancassurance channels. In addition, distribution channels and
accessibility were also important factors affecting consumer behavior.The hypothesis
testing results indicated that differences in gender did not significantly affect opinions
toward the marketing mix factors, whereas differences in occupation had a statistically
significant effect.Based on the findings, it is recommended that organizations enhance
online service channels, provide more flexible premium payment options, and develop

personnel capabilities in order to improve service quality and build consumer confidence.
Keywords: Life Insurance
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