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ABSTRACT

This research aimed to (1) study the trends of financial fraud among customers conducting
transactions with commercial banks, (2) examine the patterns of financial fraud involving customers
of commercial banks, and (3) identify the factors influencing the trends and patterns of financial fraud
among customers. The study focused on analyzing customer behaviors related to the use of mule
accounts, which have become a critical issue affecting the stability and integrity of the financial
system in Thailand. This study employed a quantitative research approach using a questionnaire as the
main research instrument. The sample consisted of 200 customers who held accounts with commercial
banks, selected through purposive sampling. Data were analyzed using descriptive statistics, including
frequency, percentage, mean (X ), and standard deviation (S.D.), to describe respondents’ opinions
toward financial fraud trends and patterns in the banking sector. The results revealed that most
respondents were female, aged between 26-35 years, held a bachelor’s degree, and earned a monthly
income between 15,001-25,000 baht. Most respondents performed online transactions regularly.
Overall, the level of agreement toward the trends of financial fraud was high X = 4.32,S.D.=0.63).
The most influential factor was technology and online transactions, followed by economic and social
motivation, internal bank control, and personal factors, respectively. The study also found five major
patterns of mule-account-related fraud: Call Center Scam, Phishing (link-based deception), Shopping

Scam (online goods and services), Investment Scam (investment or Ponzi schemes, cryptocurrency



fraud), and Romance Scam (online relationship fraud). These forms of financial fraud significantly
impact customers’ trust and the reputation of commercial banks, particularly regarding data security
and online transaction reliability. The findings suggest that enhancing internal control systems,
improving customer awareness of financial crime risks, and adopting proactive fraud detection
technology can effectively reduce mule account activity and financial fraud. The results can be applied
to develop preventive policies and early-warning mechanisms to strengthen financial security and

customer confidence within the banking sector.
Keywords: Mule Account
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