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ABSTRACT

The objectives of this study were to the purpose of this study is to investigate the
consumer’s decision-making to choose private parcel delivery services in the Bangkok
Metropolitan Region. The sample consisted of 400 consumers who have utilized private
parcel delivery services in the Bangkok Metropolitan Region. A structured questionnaire was
employed as the primary research instrument for data collection. The data were analyzed
using both descriptive and inferential statistics. Descriptive statistics included percentage,
mean, and standard deviation, while inferential statistics consisted of the t-test and one-
way analysis of variance (One-way ANOVA). When statistically significant differences were
identified, pairwise comparisons were performed using the Least Significant Difference (LSD)

method.

The results of the hypothesis testing indicated that: (1) the respondents with
different personal factors, including gender, age, education level, marital status, occupations
and average monthly income that were different had an effect on the consumer’s decision-
making to choose private parcel delivery services in the Bangkok Metropolitan Region, (2)
marketing mix factors, including product, price, process, and people, had a significant effect
on consumers’ decision-making in choosing private parcel delivery services in these areas.
Furthermore, these marketing mix factors could explain consumers’ decision-making
behavior at a statistically significant level of 0.05, accounting for 48.40 percent of the

variance.

Keywords: Decision-Making, Marketing Mix, Private Parcel Delivery Services
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