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Abstract

This research aimed to (1) study the relationship between demographic factors and
consumers’ purchasing decision behavior toward fresh coffee in Dusit District, Bangkok,
and (2) examine the factors influencing consumers’ purchasing decision behavior toward

fresh coffee in the same area.

This quantitative study employed a questionnaire as the main data collection tool. The
sample consisted of 400 consumers residing in Dusit District, Bangkok, determined using
Cochran’s formula (1977) with a 5% margin of error. Data were analyzed using descriptive
statistics, including frequency, percentage, mean, and standard deviation, as well as

inferential statistics, including Chi-square tests and multiple regression analysis.

The hypothesis testing results revealed that consumers of different gender, age, marital
status, average monthly income, and occupation tended to purchase fresh coffee from
shops near their workplaces or residences, emphasizing taste and product quality as the
primary factors. Moreover, appropriate pricing, product quality, distribution channels, and
service that creates customer satisfaction significantly influenced consumers’ purchasing

decision behavior toward fresh coffee in Dusit District, Bangkok.
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