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Abstract

The purpose of this study is to examine the marketing communications, attitudes toward
using, perceived value and attitude toward pro-environmental behavior affects purchase intentions
MG4 battery electric vehicle of consumers in Bangkok Metropolitan Region, factors include
demographic factors, marketing communications, attitudes toward using, perceived value and
attitude toward pro-environmental behavior. The 400 sample were drawn from consumers in
Bangkok Metropolitan Region. Data were analyzed by using the frequency, percentage, mean, and
standard deviation and collected data from questionnaires with T-Test, F-Test (One way ANOVA),
and Multiple Regression Analysis.

The study indicated that the most consumers in Bangkok Metropolitan Region of the
respondents were female, aged 31 - 40 years, received Bachelor’s Degree, civil servant or state
enterprise employee and received monthly income more than 30,001 baht. Marketing
communication were at the high level (X = 4.07). When each aspect, it was found that the aspect
has the highest mean was sales promotion (X = 4.13). Attitudes toward using were at high level
()? = 3.86). When each aspect, it was found that the aspect has the highest mean was behavior
component (X = 4.04). Perceived value was at high level (X = 3.94). Attitude toward pro-environmental
behavior was at highest level (X = 4.22). Purchase intentions MG4 battery electric vehicle of
consumers in Bangkok Metropolitan Region was rated at a high level (X = 3.74).

The results of hypothesis test show that (1) the consumers in Bangkok Metropolitan Region
with different gender, age and occupation had different overall the purchase intentions MG4
battery electric vehicle at statistical significance of 0.05 levels. (2) Marketing communication; public
relations, personal selling, advertising, in addition, attitudes toward using; affective component, cognitive
component, behavior component, including, perceived value and attitude toward pro-environmental
behavior had effect the purchase intentions MG4 battery electric vehicle of consumers in Bangkok
Metropolitan Region at statistical significance of 0.05 levels.
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1. adfifenssainn (Descriptive Statistics) 14lun1sTiesesitoyadsd
1.1 [¥e13e8ag (Percentage) uazAAud (Frequency) ﬁ’uﬁmﬂiﬁﬁizé’umﬁmL%aﬂaj:u Taun
Haddruynnaiusznousig ina o1y sedunsfnw endn wazneldreiieu
1.2 1eiady (Mean) wazdrudonuuinnsgiu (Standard Deviation) Aududsiifiszdunisin
BeUsuna leun nsdeansmisnismann simundsiontsld nssuiam Viruaddensiduiinsrodainden
waranuidlatesnsuindsnlrifiuunngd MGa Electric vasfuilnaluangammmuasuazyIumea

2. giineusu (inferential Statistics) Tlumslingideyadail



2.1 iiofnwseduaruddladesnsudndanulniluunined MGa Electric vasfuilaaluiun
nIENNEIUATKAUSIMNE Twunanung linsinsenteyameaiinisnnaeu ttest

2.2 iiofnwseiuarudslatesnsuindsnulnfiuunned Mad Electric vosfuslnaluin
nyemEuAsLaryIuMmNa Tuunmueny seaunsiinw 01w wazselddeliou alinsinssideya
MeatianuLUsUTIMMaFe3 (One - way ANOVA) mnwuamauandvzutlugnisilSeudiouduses
lngl¥35veq LSD

2.3 Wiefnwinisdeansmienisnann viruaddenisld nmsuiau uazviruaddenisiduiingde
Asuandoufifinadeniiuialatesnsudndsruliiwunined Mea Electric vosfuilnaluin
nnnumuaskarUIuama limslinseideyameainanasunvan (Multiple Regression Analysis)

HaN133Y
nsleneitoyauuUaeuamNIemusaasUnan Tl el
nan1sieszitadedluyanavesuilaaluansunnumuasuasUsuama wuii dulngidu
wemnds o1y 31 - 41 U Tszaunisfinwszaud3yaes Tendwdudrsvnis/spiavie uazselddediou
171131 30,001 UM
NaNTIATIEANTAean TMsnatnvesiuslaalulumnsammamuasLarUIuMma Tagn1wsau
ogfluszduanuddyunn Wofinrsanmediu nui nadueglussduddyuin TneiFesmudidudadl
AuNsduEUNITE sulaivan mumsvelaentdnnu wazsunsiidnwagnmsussnduius
Han1siAsIEviruAfdeni1sidvesusinaluluansunnuniuasuazysumna lnga1msiy
ogflusgduanudidyunn Wofinrsanmediu nui yaduegluseduddyann Inedommadudal
AUNGANTIH AUANNTEN uazensual uazAuAINS uazAILlY
HANMTIATIEINTTUIAMAeUSInaluanTInnaUATUAzUSIMMa agluseAuaudfyann
nanslnssiiauaidensdulinsdedunadenvesiuslnelulnnsammuviunsuasUuama
oglusziumuddnpnniign
Kan13lATIEsERUAuRdlatesnsuRndsulnfiuunned MG Electric vasfuilnaluiun
nyunnavuAskazUIuama agluszAuauddyun
nan1nUIsuifisuanudisladosnsudndenulniliuunned Maa Electric vasuilaaluiun
NTUNNUMUATHATUTUUTNA TIUUNRIY WA 818 SEAUNITANYY 018N wazsglasiabou aunsaasy
16 FuslaalunnsammamuesuazUiuamafifsedunmsine uazseldieiousiatu ilvanudila
Fosnvuindsnulaiuunned MGa Electric lasnatu fuilnelumangaummamiunsuasUsummaiidine
018 uaverdnsnaiu vihlvianuddlatosnsusndsnulnifiuunne’ MGa Electric sy
nan1iAsIzAnsdeamnisaaaiiinadearuddladosasudndanulniuunined
MG Electric vaauslanlulvansamwumuasuazUduama amisnagdliin nsdeaisnisnisnain
Frunsliinuazmsuszanduiug fumsvglasniney wasdumslavan fuadearusdlatosasus
wianulifiuunned MGa Electric vesiuilanlulunngammamunsuazUsuama nsdoansmisnisnain
Funsdaaiunisee lifinadernuitlatosnsusndsnulrifinunned MGa Electric vasffuslanluiun
NINNLUATLAE USIMA
nanTiATziRuAidon1sliiTnareanudslatesnsuindsnulniuunned MG Electric
vosusinalulwnnguvmuvuasiarUsuuna awnsaasuledn deuainenisld Auauidn uazensual
drumd uazanudila wasdumainsy Tnadeausdlatosnsudndsnulnihuunmed MGa Electric
vousinalulan g uATLarUSUMMa



Han15ATEEnsiuinuAfiinadenuiiledosnsudndsnulniluunined MGa Electric
vosffuilnalumngunmamunsuazUiuuma aunsnazdlii n1sfuiamen dnaenudiladosnsus
wanulaihuunned MGA Electric vosfulaaluansummamunsuayU3uama

wan1slnseiiauairensiufinsdedunndon Afinareaudiladosnsudndseuli
LUALABS MG Electric vasifuslnaluwmngammaumunsuazUSuuma annsaagula dauadseniaidu
finsdoduindoudnaroninudsladeosnsudndsnulniuunmned MGa Electric vosfuilanluiun
NINNNUIUATHAUSHMNE

unayluazanysiena

1. HanTinTIziredun i ladasguswasaulniuunsed M4 Electric vosuslnaluim
nyummmmuAsuazYsuama Tasamswetlussdvann deRasuduneds wui defifidedeliosan
fio viudufiazdis Junntuiedesnsudndanuluiuunmned MGa Electric isiionaazidumae
fuslnafiFnsosiniigs uasfesnsUszudnaldane dofifianadogean Ao vhudsuiuasdesaouindaany
Inlfhuuninod MG Electric dlovihufianundouiiagio Ssaonndosiuauifores srywssa o awan
(2565) I¢dnuiladeiifavswadeaudilatesasusinihuesiuilan lnewuin arusdlatosneudlnin
vesffuslnnwilneiaiusisdulond (Generation X) Aflo1gsening 43-58 U lnsnmsiuegluseduunn
uardiaanndesiunuisoves gins w3edew. (2567) ldAnundvwanisdsay n1sdoasmnenisnain
wagiimuainanisld danasonnudslatesnsudlnilh ORA GOOD CAT vesnuTeveludminanys
wud1 auslatiosneudlaiin ORA GOOD CAT wesautoviauludsminany3 Insamsamegluseduin

2. uansAnwinuisladesosusnasarulnimunned MGa Electric vosgu3lanlutys
nFunIumIUAsUAY USUama Tuunmutaseynna laun one e1g seAunITAnY) 819W uazsielaseimou
FrnsaayUlaned

2.1 fuslaaluangunmamuasuasUuunaiifing a1y uazendnenstu viliaudslade
sngusndsenulniuunned MGa Electric Tnsnmsausieiu uansiumg 81y uazordniinanennudila
Fosnsuindeulaihuunned MGa Electric vosfuslanlumnganmumunsuasUiuama fvaenndes
fuaAdeves nquan Vinaias13ey (2566) ednwtiadeiifavinarennuddatoutueiesiusulssmnu
lewesffuslaniovhenluwangamnamuns Taewuin guslaafevhauluwnnsammsusuasisline ong
wazorTnuansnaiiu fanustladoutasesiuiuussmuldunnsieiu sgraiiteddynisadaiisyiu 0.05

2.2 fuslaalulwmnsamwamuasuazUsuamadislsefunisdne wazselddeidousieiy vinli
anusislatesasudndsnulifiuunned MGa Electric Tnsamsaulasnatu wansiiszdunmsfine uas
swlddoouldiinadeninudilatosasuindeulniiiuunmned Maa Electric vasfuilnaluiun
nsmIUATLATUIHLE donndesiuideues nuans Wsuam (2565) IdRnwiladeiifnatenudilaly
nstethuiRerindlanvesfuilan Tnenut fuslnafiendoegaeluvssmelnedifiony 25 Sudysaidug
wedethuieuarlinedethuieiif sedunsing uassslddeeunnnsistu fianuddlalunisde
Tudeasnlanldunnsnei egrafitddymnsadnfisysu 0.05

3. wan1sAnwInsAearsnanisnaIniidnanonasiledasagusdnasaulniuumaes Mca
Electric woufuslnalumwangammumunsuasySuama amsoaplasad

3.1 nsdeansvamanatn dunslavan fnaderudsladesnsusndsenluiuunmed Mea
Electric vosfuilanlulnnsammumunsuazUiuama Ssiifefinnuiiuinfuilaaluwnnsammamuns
wavUSuamalinnuddgyienisdearsmianisnain sunislavan lussduann Samudiuin nnslawen
NuTeInBumnesin wu Tunduaiiie Guleding o denfuussaniam suds anuthedavesa vuaand
salyii vusaUsEE Mg wagkumadesns  wu Tnsviemd Ing wihwilsdefins dnsans Wiudsusslond
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vossnsuinduliiuunne? MGA Electric dwmarosziuarudslatesasuindssluihuunmed Mca
Electric Fsaonadastunuidoves osrssn doutedl (2562) IdAnwdastiatefidsnarionnudilaliuinig
$uthawidudng QR Code 10ffn318808 Tnemuin nisdoansmanisnann funislavan Tuadearudile
THUsmssutsziiufe QR Code vasiiseden agndidodfyfisziu 0.05

32 Msfoansmemanane umsmelasnineu dnasomuddlatessuindsnulihuumness
MG4 Electric vasfjuslaalulwangamnuniuasuazySuuna deidefinnumiuinfuilaaluiun
nsammsmuAsLazUsuama ranuddgsonisdeasmianmismnann sunsuelaeniney Tuseduan
firnnaiui Weniinnuiyednamiia fanugnmseuleunasidufueslumslisuuni fauelald
anAliiAuuzinegsaziden saudadaus anuaunse wagUszaunisal wagiimsliuinimdniseg
sopuindanulwihuumned MGa Electric dmasesziummusslatososusndsnuluiuunsed MGa Electric
Bsaonndoatunuidees Undlast Asunsal (2566)ldAnwnseansmienisnaiauazniseesumalulad
fisvnasonuddlatososudluiilumnsumumuasuasUiumna Taewuin msdoansmisnisnain
Frumsmelaewinmu fuasennutlatosnsudliinlunnsanmamuasuazUsunma

3.3 nshoannanisnan fumsanaiunisne lifvaenudslatosnsusndsnuliiuumnme’
MG4 Electric voefjuilnalulunngumnumiuasuazydumna Jaidofiannmiuiiguilaaluiun
nsumumuasLazUIuuma Tanuddsonisearsmuanisnain smunsdaaiunisue Tussdusn
fofifanadoteniignie Inslivesuousis q wu msuevlszudedu 1 Wodesnsudndsaulnli
LUALADS MG4 Electric lunistasasudndanuluiin wiosasudildiiuduiemamemnusudsig 9
TngUnAfusznaunsazasuvaauansing 9 wu Usedufedu 1 gaudssooud WuFesunfogudn Jahli
nseannisnisnann dunisdaaiunisne ldfinadenudslatesnsudndsnulniuunned Mca
Electric Fsaonadastunuidoues os1ssn douted (2562) IdAnwdastiatefidenarionnudilaliuing
$ud15eRuse QR Code wasogos Tnsnwuin msdeansyenisnatn Mumsdaadunisve lifing
sionudlalduinistudnariudie QR Code vasiinmutos agnaiifudrdayiiszdu 0.05

3.4 MsAoansmensan fumsliimuagnsUsssduius Suadeauddlatosnsudndasmiluifi
LuAAES MGA Electric vosffuslnalulwnngamnumiuasuazUSumma deiidefinnudiuinguilaaly
wRNgIIUATLarUIMma Tranuddysensaeasmnanismann sunsliinuagnsusssduiug
Tusgvann fianaiiuit definmseenyslunusis o wWu swuinendumesiudunua uewmeslyd sud
fnmsdaunasufioliad uazdmsminuanandundisunesliiusasudndsnuliiiuunned MGA Electric
dwmasdeszduaiudladesnsudndanulniuunned MGa Electric Faonndoafuiuideves
Undlas AsUnsal (2566) leAnwiizes nsdeansmienisnaiauaznseeniumaluladniiavinasen
drlatesnsudluiluananmamuasuaziunma newudn nsdeansmnanmsnatn dunslidiiuas
nsUszIndunius Snadennudilatesasudlrfinlunnsammamun ey Ustnma

4. wamsAnwiauadsenisltidnanenauiiladesagusdndalniuumnes MGa Electric
voufuslnalutwmnyanmamunsuasysuama aunseayulanad

4.1 fimunfisensld Fruanud uazanmdila fnaderudsladesnsusndsnulninumnned
MG4 Electric vasfjuslnalulwnangaumnumiuasuazyiuuna Jaidefianmfiuiifuslaaluis
njunnEmuAsLarUIIang anuddgderiauaisenislyd auaug uazaiudila lussduuin
i guilnaidndvievessasudndenulniuunines MG4 Electric samfimauiannudesly
nsldau saudadilanszvaunsieny wasdanudiferiusasuindanulniiuunned MGa Electric
Jedwariosziunudtlatesnsuindsnulnilnunned MGa Electric faaanadosiuanuifovesaing
3029w (2567) IddnudvEnanadeay msdeansmenisnane uaziiauaieonsld dwmaronuddlate
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sogudlnih ORA GOOD CAT vasauipvihauludwminanyinud vieuadsensldmuainuivazainudila
finasioruidlatosnsudluiii ORA GOOD CAT vasauovinulufmiaanys

4.2 Wimundidonsld drunrwddn wegesual fnadernudsladosnsuindsuluiuunined
MG4 Electric vasfusTaalulwangamnuniuasuazdumna de3dedaiuiuinduslanluis
nunnumuAskarUIuuma Wanuddyderiauaidenisld duanuidn wazersual Tussduuin
finnuiudn guslandniinisldsasuindenuluiinunmes MGa Electric amnsausendalddne
Mafunsld ufsdaindmaluladifininsosudinly nfeianiinavessasudindsnulwiuumnines
MG4 Electric fanumunzan wazianitsnoudndsnuluiiuunined MGa Electric Tanuvasnse
Jedwmarosziunudtlatesnsuindnulniuunned MGa Electric Faaenndosfuauitovesaing
309w (2567) IifnwdvEwanedsan nisfoansvnensmann wagvimunfsensld dwaronnuidlaie
soeuAlnfin ORA GOOD CAT vaspuisvhauludminany3nudl iruasdenisld sunnuidnuasersunl
finasiornusidlatosnsudluiiin ORA GOOD CAT wasauovinulufmiaanys

4.3 vruadsensld funginssy duaderuddlafesasusnduliiiuunned MGa Electric
vosfuilaelutvansammamunsuazuama Faidedanuiiuinduslanluwnngannumuasuas
U3unuma Wianuddnderimuninonisld dunginssy Tussduinn Sanudiui fuilneddladioudiey
foyaswaziBunuazanuunnssseninssasuindsaulniiunined MG Electric fusneudiily safls
manfaisasusndsnulaiuumne’ MGa Electric aslimnuminzauiunslday wagaanivisasus
sl uumne? MG Electric avansnsaldauldliuandatusasudiily Ssdmarossdueuddlado
sagusindanulalfiuunned MG Electric Fsaanadosiunuidoves gans 13eraw (2567) lidnw
Svswansdenn n1sdeansnamInan wariruafnen1sld dwatearuilatosasudlih ORA GOOD
CAT vosnufovhandludmiaanyinui Fauafremsld dungiinssu Suasdeaudslatosnsudlil ORA
GOOD CAT wasauiaviauludmninanys

5. uansAnw NI THanen WA lado s Nt N usseF MGA Electric vos
guslnalumnyanmmunsuasy3uama anunseayulanad

5.1 m3suinmen Snadeauilatosnsuindsnulnihuunmed MGa Electric vasfuilnalutun
nsammaIMmUAsLarUINama Jefifesinnuiuifuslnaluanganmsmuasuazyuuma Trauddny
somssuianelusziuin fanudiuin o amsiuuds guslaadniisasudndsnulaiuunines Mcd
Electric sounaiAndin saudaflowSsuiisualisouds fuslandniisasudndsnuliiuunnes Mcd
Electric Tienudud uasilofasandoidedouds fuslnefninistosnsusindsenlwiuunned Mca
Electric 1Jui3esiid aaenadasiunuidoves snamssas o asvan (2565) lednwnises tadeiiddvsnasie
arwsilatossudlnihuesuilng newui miuiauen fnarernuitlatosnsudluiiesuslng

6. wamsAnwwinuAdsan i ulnsiedumndouiiinasienausiladesasuimdtnuliihuumee?
MG Electric vostulanlumnsanmuniuasiuasysuama annsoasuland

6.1 fruafdonisduiinsrodundon Tnadenudtladosasudndsnuliiuunned Mea
Electric vasgjuslanlutnnsammasnuasuazUsnama deidefinnudiuinguilaaluwnnsammumunas
wavUsuama ienuddnsevimuadisenisiduiinsredaunnden Tuszdumniian finnandiuin guiland
AuAAIMN 9 AumsTsiuiuRaveudedunaden ionsWaniidiBugauasegsiuiusssumiosis
dulinsdoduliiviatefu saufsanuaugavessssusdtuduieiidoddlawazdngnimansldine
faduguilnaBuiiiasusuBsunginssunsuilaadieliifansiaun gy mszduslaadutnaiy
Aawndonvadlanuin Sedmareseiumuiilatososuindanulniluunined MG4 Electric Fsaanndos
fuemideves antes miFeuutn (2565) WWdnwiladefifinateaudilatosnsudinihwu sustuduty
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