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Factors Influencing the Decision to Purchase a Senor living Condominium

in Pathum Thani Province
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Abstract

This research aimed (1) to examine demographic factors influencing the purchasing decision of
condominium buyers in Pathum Thani Province; (2) to study various factors—physical and structural, locational
and environmental, economic and financial, social and psychological, and service-related—that affect the
purchasing decision of elderly consumers; and (3) to analyze the relationships among these factors and the
decision to purchase senior condominiums in Pathum Thani. A quantitative research method was employed, using
a structured questionnaire to collect data from 400 respondents, including elderly individuals (aged 60 and above),
their children or family members, and other potential buyers residing in or planning to relocate to Pathum Thani
in the future. Most respondents were adult children who served as key decision-makers in the family. Statistical

tools included descriptive statistics and multiple regression analysis using the Stepwise method.

The findings revealed that the overall purchase intention was at the highest level (mean = 4.72). Only
two factors significantly predicted purchasing decisions at a statistically significant level: social and
psychological factors ([3 =0.211) and economic and financial factors ( B =0.171), with the former being the most
influential. The results indicate that purchasing decisions in this market are primarily driven by family acceptance
and recommendations, as well as opportunities for social engagement and long-term financial transparency.
Meanwhile, physical and locational factors, despite their high mean importance scores, were interpreted as

Hygiene Factors that consumers expect as basic requirements rather than decision-driving elements.

At the sub-factor level, the two strongest predictors were price competitiveness compared with other
projects (B =0.291) and family approval or recommendations (B = 0.172). Together, these variables explained
34.2% of the variance in purchasing decisions. The findings suggest that the purchase of senior condominiums is
predominantly influenced by subjective social norms and long-term financial value, emphasizing the importance

of marketing strategies that foster community belonging and financial sustainability for elderly consumers.

Keywords: senior condominium, purchase decision factors, aging society, social norms, hygiene factors
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