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ABSTRACT

Research subject a study of “Factors Influencing the Intention to
Purchase the GSB (Government Savings Bank) Digital Lottery among
Consumers in Bangkok, Thailand” aimed to (1) to study the intention to
purchase the GSB (Government Savings Bank) digital lottery among
consumers in Bangkok, (2)to study the intention to purchase the GSB
(Government Savings Bank) digital lottery among consumers in Bangkok,
classified by personal factors, and (3) to study the marketing mix factors and
financial literacy factors influence the intention to purchase the GSB
(Government Savings Bank) digital lottery among people in Bangkok. The
research sample group comprised 400 residents in the Bangkok Metropolitan
area, selected using a Convenience Sampling technique. The primary
research instrument utilized for data collection was a questionnaire. The
results revealed that product factors, physical evidence factors, promotion
factors, and financial attitude factors all had a statistically significant influence
on the intention to purchase the GSB (Government Savings Bank) digital

lottery among consumers in Bangkok at the 0.05 level.

Keywords: Intention to Purchase, The GSB (Government Savings Bank) Digital
Lottery, Marketing Mix factors, Financial Literacy factors.
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