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Abstract

Objective of the research subject “Factors Influencing the Decision to Purchase
Health Insurance Policies Of Bangkok Residents” is (1) To study the factors affecting the decision
to purchase health insurance policies among residents in Bangkok classified by personal
factors. (2) To study the decision-making components and expected utility factors that
influence the decision to purchase health insurance policies among residents in Bangkok.

The sample group used in the research was 400 residents of Bangkok.
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The results revealed that life experience factors, transferability factors, and completeness factors,
significantly influenced the decision to purchase health insurance policies among
Bangkok residents statistically significant 0.05.

Keywords: Purchase Decision, Decision-Making Factors and Expected Utility Factors
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