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Abstract

This research aims to investigate the factors influencing the investment intention
in the stock market among people living in Bangkok Metropolitan Area. The study
focuses on psychological factors such as Fear of Missing Out, Overconfidence, and Herd
Behavior, together with Financial Literacy, which are considered key determinants of

individual investment behavior.The sample consisted of 400 Bangkok residents. Data
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were collected through questionnaires and analyzed using descriptive and inferential
statistics, including mean, standard and Multiple Regression Analysis. The findings
revealed that Overconfidence, Investment Knowledge, and Financial Planning have a
statistically significant influence on investment intention in the stock market among
people in the Bangkok Metropolitan Area at the 0.05 significance level.

Keywords: Factors of Psychology, Financial Knowledge, and Investment Intention in

the Stock Market
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