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ABSTRACT

Objective of the research subject is to study financial factors and
planned behavioral factors affecting the decision to use Shopee SPaylLater
in the Bangkok Thailand and to study the decision to use Shopee in the
Bangkok Thailand. The sample group used in the research was 400 people
in Bangkok. Taro Yamane's calculation method was used to collect data by
questionnaires. The study results found the cognitive percieve behavior
control significantly influenced the decision to use SPaylLater services on

the Shopee application in Bangkok at a statistically significant level of 0.05.
Keywords : Decision Making, Financial Literacy, Theory Behavior Plan
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