Jadviifinasianisdadulatedudngudidnusefindluresmsoaulad
vaauslnalulwnunsde nyamwuviuns
FACTORS AFFECTING CONSUMER ONLINE PURCHASING DECISION OF ELECTRONIC PRODUCT
IN BANG SUE DISTRICT BANGKOK

39950 NeaUAnf
#1939 NSURT AMEUSYNTTING UMINEIRYTIAUN
ASURAYEUUNAIY

Rungarun Phuengsomsak
E-mail: 6614154124@rumail.ru.ac.th
Faculty of Business Administration Program in Accounting
Ramkhamhaeng University

Corresponding author

unAnga

nsfnwitenssiifnguivasd 1. Wefinuilafeuserinseans lHun e 01y anmunm sz
n3Anw 013n uarrelfladereidiou idmadensdnduladedudnguidnnseindludemsooulaves
Juslaeluwnuisde njammumiuas 2. ieAnuniadudiuuszaunisnisnann (7Ps) leun sundnsinsi
ATUTIAT ATUYBINNITIATIVUIY AIUNITALETUNITAGIN AIUUAAINT ATUNTTUIUNIT WATAIUANYY
yan1enw Ailkasensindulade dudingudidnnseindluremiesulativesfuslanlunuisie
ngammamuas Taeliususndeyannnguiegesiiidufuilaaluwnuisio nsavmamuas fifleny
ety 20 Tiuld inedeuazanlatedudndudidnnsedndludemnseeulay $1uau 400 Ay
Tngluuvaeunuiinumsmegeunaniissmsadaiem (Content Validity) Inernduszavisusanasouun
(Cronbach’s Alpha) sawiniu 0.93 Wueesdislunsiiunusiudoya afafldlumsinsest loud Arfesas
AR ANRRY WaYAILDBIULINATIIN NARBUALLATIUMEARR NINARBULUU t-test ARRAIMNLUTUTIV
NuFE7 (One - Way ANOVA) mnnuanuuanasasillgnisitseuiieuduselesldds LD uwavadd
annaenAnd (Multiple Regression Analysis)

nan1sfnwy wudn drulueidumands d919918521i9 31 - 40 T anrunnlan szaun1sAneg
USu1es 919 wniinauuigvienvu ﬁimlﬁmﬁlﬂm'aLﬁauaq'Iusdaasgwa'wq 20,001 - 30,000 U1¥
insdnaulad edudnguiidnnsedndluremisesulavlassimegluseduuniian (eRansun
Jadedrudszaunianisnain (7Ps) 1us18A U WU @HuUsZaun19NIsaINRIuYeIn9N1sIad ey
LazfUNITUILNS Slrndegedige uaznansveaaevaNLAgiu wuin guslaaluwsuiste nammamuAs
A 8y sedunsfinen 01dn uazaeldiad udelioudisnaty denadonisdadulad edud
nqudidnnseindlutemiesulat wandntuegeivsd dyniaadAfisedu 0.05 uagdudszauma
N50an taka ATUREASUYT AMUUASINT AIUNTEUIUNT kaAUENYMEN 1IN drasdon1sanduls
%@?ﬁuﬁmfjm%Lﬁmn5aﬁﬂﬁluﬁdaw'maauiaﬂéuaaﬁu%lm’[,ummq%a NmNAYIUAT aglitedAyneana
fisesu 0.05
Araay: nssaaulade



Abstract

The objectives of this study were 1. to study demography factors such as sex, age, marriage
status, degree of study, occupation and average monthly income that affected consumer online
purchasing decision of electronic product In Bang Sue District Bangkok. 2. To study marketing mix factors
such as product, price, place, promotion, people, process and physical evidence that affected consumer
online purchasing decision of electronic product In Bang Sue District Bangkok. The sample group was 400
people of consumers in Bang Sue District Bangkok. The questionnaire was used to be a tool for collecting
the data with the total Cronbach’s Alpha 0.93. The data collected were analyzed by using the
percentage, frequency, mean and standard deviation. The hypotheses were tested by Independent
Sample (t - test), One - Way ANOVA (F - test), in case of its had statistical significant different testing a pair
of variables by LSD was used to test hypothesis for each pair to see which pair are different and Multiple
Regression Analysis.

The results of study showed that the most of the respondents are female, aged between
31 - 40 years old, with single marital status, have bachelor’s degree, work as employee of private
company, have average monthly income between 20,001 - 30,000 baths. The decision to purchase online
electronic products are at the highest level, when focus in a part showed that place and process had
the highest mean score. The results of hypothesis testing showed that demography factors of consumers
in Bang Sue District Bangkok with sex, age, degree of study, occupation and average monthly income,
significantly influenced online purchasing decisions of electronic products at the 0.05 significance level.
Furthermore, marketing mix factors such as product, people, process and physical evidence had
a statistically significant effect on consumers’ online purchasing decisions for electronic products in
Bang Sue District, Bangkok at the 0.05 significance level.

Keywords: the decision to purchase
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