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ABSTRACT

The objectives of research study were: (1) study the marketing mix factors from the consumers’
perspective that influence the decision to watch movies online through the iQIYT application among working-age
people in Bangkok, and (2) examine the relationship between the marketing mix factors from the consumers’
perspective and the decision to watch movies online via the iQIYT application among working -age people in

Bangkok.

The sample group consisted of 400 working-age individuals living in Bangkok. The tools used for data
collection included frequency distribution, percentage, mean, and standard deviation. The hypothesis testing

employed the Pearson correlation coefficient and multiple regression analysis.

The results showed that the majority of respondents were female (78.5%), aged 21-30 years (45.5%), held
a bachelor's degree (84.8%), worked as private company employees (57.3%), and had a monthly income between
15,001 - 30,000 THB (45.5%). Overall, the factors affecting the decision to watch movies online through the

iQIYT application, as well as the decision-making level itself, were rated at a high level.



Hypothesis testing revealed that the factors of Consumer needs, Convenience, and Communication had a
positive correlation with the decision to watch movies online through the iQIYT application (at a 0.01 significance
level). Furthermore, the Convenience factor had the most significant influence, followed by Communication, and
lastly, Consumer needs. These three factors collectively could predict 74.0% of the variance in th e decision-

making at a 0.05 significance level
Keywords: Factors Affecting, the Decision to Watch, iQIYT application
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