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ABSTRACT

The objectives of this independent study were 1) to explore the demographic
characteristics of personnel under the Department of Cooperative Promotion, Ministry
of Agriculture and Cooperatives, who utilize the services and welfare programs
provided by the cooperative 2) to examine the differencesin the utilization of
cooperative services and welfare programs among these personnel according to their
demographic characteristics and 3) to investigate the level of importance of marketing
mix factors influencing their decisions to use cooperative services and welfare
programs. A questionnaire was used as the independent study instrument, and its
validity was examined using the Index of Item-Objective Congruence (I0C) evaluated
by three experts. The reliability was assessed using Cronbach’s alpha coefficient. The
sample group consisted of 400 respondents. The statistical methods employed in the
study included frequency, percentage, mean, standard deviation, chi-square analysis,
and binary logistic regression analysis.

The descriptive results revealed that most respondents were female, aged
between 30-40 years, single, held education higher than a bachelor’s degree, worked
as government officers, had less than 7 years of work experience, and earned

a monthly income between 20,000-30,000 baht. Most had been cooperative



members for less than 7 years, held regular membership status, and had not used
loan services in the past 12 months. Regarding deposit services, most respondents
used fixed deposit accounts with a frequent usage rate (more than six times per year)
and had not used any welfare services. In terms of marketing mix factors, respondents
rated the process component as the most important factor, followed by physical
evidence, product, place (service channels), people, price, and promotion,
respectively.

The inferential results indicated that, for loan services, demographic variables
such as age, marital status, education level, work experience, and monthly income
were significantly associated with loan utilization behavior. For deposit services,
differences in all demographic variables were significantly related to the decision to
use deposit services. For welfare programs, differences in gender, age, marital status,
job position, and work experience were significantly associated with welfare
utilization. Moreover, the importance level of the service marketing mix had a
statistically significant effect (at the 0.05 level) on the decision to use cooperative
services and welfare programs. The results of the logistic regression analysis showed
that an increase of one unit in the perceived importance of the service marketing mix
increased the likelihood of utilizing loan services by approximately 2.575 times,

deposit services by 5.780 times, and welfare programs by 3.884 times.
Keywords: Cooperative services and welfare, Service Marketing Mix
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