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ABSTRACT

This research aimed to examine personal factors and marketing mix factors that influence
the decision to purchase YouTube Premium services among consumers in Samut Prakan Province.
The sample consisted of 400 users who had previously subscribed to YouTube Premium. The sample
size was calculated using Cochran’s (1977) formula and selected by convenience sampling. A
questionnaire was used for data collection. Data analysis employed descriptive statistics (percentage,
mean, standard deviation) and inferential statistics (independent t-test, One-way ANOVA, and Multiple
Regression Analysis).

The results showed that personal factors including gsender, age, marital status, and monthly
income significantly affected purchase decisions at the .05 level, while education did not. Male users
showed higher average decision scores than female users. Respondents aged 31-40 years, single, and
those with monthly income between 15,000-30,000 baht had the highest tendency to subscribe. In
addition, marketing mix factors (7Ps) significantly influenced purchase decisions at the .05 level. Place
had the strongest effect, followed by process and price, while product and promotion had a negative
effect and physical evidence showed no significant difference. Overall, consumers valued
convenience, reasonable pricing, and user experience more than the visual design of the application.

Keywords: YouTube Premium, Marketing Mix, Purchase decision.
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