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Factors Influencing the Purchasing Decisions of Matcha Consumers in Bangkok
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Abstract

This research had three objectives. Study demographic factors influencing matcha
purchasing decisions of consumers in Bangkok. Study the level of consumers’ opinions on marketing
mix factors and the decision to purchase matcha among in Bangkok. Study the marketing mix factors
influencing consumers’ matcha purchasing decisions in Bangkok. This research was quantitative. The
sample consisted of 400 consumers who are interested in and have purchased matcha while living
or working in the Bangkok area. Collected data by questionnaire. Analyze data from frequency,
percentage, mean, t-test, One-way ANOVA and multiple linear regression.

The research found that consumers in Bangkok have different purchasing preferences for
matcha based on gender, which was statistically significant at the 0.05 level. Demographic factors of
consumers in Bangkok area, such as age, education, occupation and average monthly income, did
not differ in their purchasing of matcha. The level of consumers’ opinions on marketing mix factors
and the decision to purchase matcha among in Bangkok was at a high level. Four factors of the
matcha marketing mix, product, price, place, and promotion, had a positive influence on consumers’

matcha purchasing decisions in Bangkok, which was statistically significant at the 0.05 level.

Keyword: Marketing Mix Factors, Purchasing Decisions, Matcha
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