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ABSTRACT

This research aims to 1) study the decision-making process of consumers in Songkhla Province to
purchase products through online channels; 2) study the decision-making process of consumers in Songkhla
Province to purchase products through online channels classified by personal factors; and 3) study consumer
attitudes that influence the decision-making process of consumers in Songkhla Province to purchase products
through online channels.

The sample group in this research was a population living in Songkhla Province who purchased
products through online channels, totaling 400 people, using a questionnaire as a tool for collecting data.
Statistics used for analysis included frequency, percentage, mean, and standard deviation. Hypotheses were
tested with the T-test and One-way ANOVA. If differences were found, they would be compared in pairs
using the LSD method and Multiple Regression Analysis.

The hypothesis testing results revealed that the decision-making process of online shopping among
consumers in Songkhla Province was different among consumers with different personal factors, gender, age,
income, and education levels. Meanwhile, consumers in Songkhla Province with different occupations had
similar decisions in their online shopping decision-making process. The analysis of consumer attitudes in
Songkhla Province affecting the decision-making process of online shopping revealed that the attitudes of
consumers in Songkhla Province in terms of affective and knowledge components influenced the decision -
making process of online shopping among consumers in Songkhla Province. However, the attitudes of
consumers in Songkhla Province in terms of behavioral components did not affect the decision-making
process of online shopping among consumers in Songkhla Province.

Keywords : Decision-Making Process Online Shopping; Consumers Songkhla Province; Consumer Attitudes.
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