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ABSTRACT

This research has the purpose of research 1) To study the utilization of QR code
payment services among residents in Bangkok and the metropolitan area. 2) To study and
compare personal factors, such as gender, age, marital status, education level, occupation,
and monthly income, with the utilization of QR code payment services among residents in
Bangkok and the metropolitan area. 3) To study and compare QR code payment usage
behaviors in various aspects, including the reasons for initially downloading a QR code
application, the most frequently used banking application, the frequency of using the service,
and the most common types of payments, with the utilization of QR code payment services
among residents in Bangkok and the metropolitan area. The sample for this study consisted
of 430 residents living in Bangkok and the metropolitan area. Data were collected using a
questionnaire. The data were analyzed using statistical software. Descriptive statistics,
including frequency, percentage, and standard deviation, were employed. For hypothesis
testing, t-test, one-way analysis of variance (One-way ANOVA), and multiple regression
analysis were used.

The results of hypothesis testing revealed that 1) Personal factors, such as gender,
age, marital status, educational level, occupation, and monthly income, significantly
influenced the utilization of QR code payment services among residents in Bangkok and the
metropolitan area at the 0.05 level of statistical significance. 2) QR code payment usage

behaviors had a statistically significant effect on the utilization of QR code payment services



among residents in Bangkok and the metropolitan area at the 0.05 level of statistical

significance.
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