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ABSTRACT

This quantitative research aimed to: (1) study the factors influencing the acceptance of
the PromptPay service among residents in Khlong Luang District, Pathum Thani Province; (2)
compare demographic factors—gender, age, marital status, educational level, occupation, and
monthly income—uwith the factors influencing the acceptance of the PromptPay service; and (3)
compare the usage behaviors of the PromptPay service with the acceptance factors of the
service. The sample consisted of 430 residents in Khlong Luang District, Pathum Thani Province,
who had used the PromptPay service. A questionnaire was used as the research instrument, and
the data were analyzed using descriptive statistics, comparative statistics (t-test and One-Way
ANOVA), and multiple regression analysis. The research findings revealed that the overall
acceptance of the PromptPay service was at the “highest” level (X = 4.50, S.D. = 0.4565). The
key factors influencing acceptance were perceived usefulness and perceived ease of use.
Regarding personal factors, differences in gender, age, marital status, educational level,
occupation, and monthly income significantly affected the level of acceptance factors toward
the PromptPay service among residents in Khlong Luang District (Sig. < 0.05). In terms of usage
behavior, most respondents used PromptPay to transfer money one to five times per month.
The frequency and purpose of use had a positive influence on the level of acceptance (Sig. <
0.05). Differences in PromptPay usage behavior significantly affected the acceptance factors
toward the service (Sig. < 0.05). Furthermore, the results of multiple regression analysis indicated
that perceived usefulness, perceived ease of use, and perceived social influence directly
affected attitude, which in turn influenced behavioral intention and ultimately led to service
acceptance.

**Keywords:** PromptPay; personal factors; usage behavior
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