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Abstract

The purposes of this study aimed to (1) survey and summarize the opinions of consumers
around Saraburi Province towards Brand Perception , Presentation of Physical shop Characteristics ,
and Working People’s Buying Decision for Coffee Beverage after the pandemic of COVID-19 (2)
analyze and summarize the influence of Brand Perception , Presentation of Physical shop
Characteristics Affecting consumers’ Buying Decision for Coffee Beverage after the pandemic of
COVID-19, the administered questionnaire with the reliability value of 0.98 and approved content
validity by the experts were employed for data collection. The 200 samples were randomly selected

by using the convenient sampling method. Both descriptive and inferential statistics were applied
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including percentage calculation, frequency, mean, standard deviation, as well as, multiple
regression analysis.

The research findings were revealed that the average respondents strongly agreed. for Brand
Perception , while Presentation of Physical shop Characteristics were strongly agreed. Moreover, the
respondents rather strongly agreed about their towards Working People’s Buying Decision for Coffee
Beverage, According to the hypothesis testing that was statistically significant level at 0.05, it was
proved that Brand Perception and Presentation of Physical shop Characteristics affecting Working
People’s Buying Decision for Coffee Beverage after the pandemic of COVID-19 around Saraburi
Province
Keywords : Brand Perception, Presentation of Physical shop Characteristics , Working People’s Buying
Decision
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2. MIULEUDANYULNNNIBAINYBIST U 0.98
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lyer¥aind, 2560)
PN NATIUY = ANgeER - Aga = 51 =080
5

SYAUTY

TundiAselsudsseiuazuumdu 5 52y 5 = sefudmzuuugaan | 1 = sefumAziuusign

‘v‘hﬂﬂﬁﬁmumhq%ué’m%’UﬂWLLUawam%LLuuVimﬂasﬂuszm%wmq il
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HANIANYIVOLANNUTEIINTMEANTVDINGUAIRE TaUA 1A 818 SEAUNISANY 01T uazsey
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(X=3.83,5.D.= 1.09) asrdudvilsiiulefesanivesniuiiesos (X=3.80 , S.D.= 1.13) uazns1aud
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dnwagmsnmennlasudadudeaminauiinsaiugeiioluseninanisliuinns (X= 4.21, SD.= 1.02)
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a
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MU NBALYINNIEATNYDIS U 0.50 0.47 9.82 0.00*

faudsma e nadndulatarrdasiuniu
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Tungamauvnuas Tnemiadesunsaudeziulsdin madiutadenssuinnaun Tuvasitdadedu q
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