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Marketing Mix and Brand Factors Affecting Online
Purchase Decisions of sun-dried fish in Bangkok
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ABSTRACT

Thesis Title Marketing Mix and Brand Factors Affecting Online

Purchase Decisions of sun-dried fish in Bangkok

Student’ Name Mr. Pansak Saengklin
Degree Sought Master of Business Administration
Field of Study Marketing

Academic Year 2021

Research subject A Study of Marketing Mix and Brand Factors Affecting Online Purchase
Decisions of sun-dried fish in Bangkok The objective is to (1) To study Marketing Mix and Brand
Factors Classified by personal factors. (2) To study Marketing Mix and Brand Factors Affecting
Online Purchase Decisions of sun-dried fish in Bangkok. The sample group used in the research
was 400 personnel from Consumers in Bangkok. Using the calculation principles of Taro
Yamane, using a convenience sampling method. The instrument of this research was a
questionnaire. The statistics used for analysis data were frequency, percentage, mean, standard
deviation, t-test, F-test, and One-Way ANOVA

The result of the study had found that, the sample population consisted most respondents
were male, age 25-40 years old, bachelor degree, freelance, Monthly income between 45,001 —
55,000 Bath and found that, (1) marketing mix factor Affecting Online Purchase Decisions of
sun-dried fish was at the highest level()_( =4.40) When considered in each aspect, it was found
that every aspect are at the highest level (2) brand factor Affecting Online Purchase Decisions of
sun-dried fish was at the highest level(X = 4.33 When considered in each aspect, it was found

that every aspect are at the highest level

Keyword: Marketing mix, Brand, Purchase Decision
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