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ABSTRACT
The goals of this research are to study factors affecting Gen X’s decision to use e-Payment

and to study factors affecting Gen X in Bangkok decide to use e-Payment as well as to study planned

behavior and technology adoption influencing to a decision of Gen X in Bangkok using e-Payment.



400 of Gen Xers in Bangkok who have used the e-Payment system are representative sample.
Using the method of calculating sample size by Taro Yamane and the method of Convenience
Sampling. The result showed that a variation of personal factors particular as gender, education level,
career, and salary effecting to different decision of e-Payment system with statistical significance level
at 0.05. Planned behavior and technology adoption are separated to 6 phases of Behavioral attitude,
Subjective norm, Perceived Behavioral Control, Behavioral Intention, Perceived ease of use (PEOU)
and Perceived Usefulness consequently influencing to Gen X in Bangkok deciding use e-Payment with
statistical significance level at 0.05 and these meaning to the variance of decision making is 68.7 or

predictive power is at 68.7 and the prediction error is £ 0.175
Keywords: Planned behavior, Technology adoption, Purchase decision
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