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ACCEPTANCE OF TECHNOLOGY AND MARKETING MIX FACTORS
AFFECTING TO ONLINE SHOPPING’S BEHAVIOR OF THE EMPLOYEES OF
NATHALIN GROUP
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ABSTRACT

This research is regarding to the technology and marketing mix factors affecting
online shopping ‘s behavior of employees of Nathalin Group company. The objectives are:
(1) to study the behavior which affect to online shopping; (2) to study the online
shopping’s behavior base on personal factors; (3) to study the factors of the technology
and marketing mix which effect to online shopping’s behavior. The research was
surveyed 400 employees of Nathalin Group, using the Taro Yamane's and using the
Convenience Sampling.

The result of this study found that most of the samples were males. with the age
between 25 - 40 years (Gen Y), who are single and the average monthly income is at the
level of 35,000 - 45,000 baht, their decision to do online shopping are at a very
opinionated level. When considering in each aspect, it was found that it was at a high level
in all aspects and when testing for matching (Multiple Comparisons) with an LSD statistic
at a significance level of 0.05. It was found that employees of the Nathalin Group with

different incomes had different behavior of online shopping’s decision. Furthermore, the



effortless technology and marketing mix could affect on their decision of online shopping
in term of perceived usefulness, perceived ease of use and attitude toward using for the

employee of Nathalin Group company.
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